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MISSION STATEMENT

“To pursue developmental policies that foster sustainable modernisation 

and growth in the productive sector, effective modernisation of the 

business environment, cost-effective delivery of technical and marketing 

services through highly committed, competent and motivated 

employees.”
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CORPORATE PROFILE
The Jamaica Business Development Corporation (JBDC) was established in 2001 as the premier 
government agency providing business development services to Jamaican Micro, Small and Medium-
sized Enterprises (MSMEs)...’From Concept to Market’. JBDC provides guidance for business start-ups 
and expansion, offering business advice and consultation, research services, business monitoring, 
training and capacity building, project management services, financial advice, design and product 
development as well as market penetration support and access. The organisation which operates 
within the ambit of the Ministry of Industry, Investment & Commerce, strives to continually fuel the local 
economy through its services and programmes designed to support the growth and development of 
the MSME sector.

The JBDC operates from corporate offices in Kingston and Business Centre locations in St. Thomas, 
Manchester, St. James, Westmoreland, and St. Ann. The locations form part of the Small Business 
Development Centre Network (SBDC). Technical support and incubation services for start-ups and 
established businesses are facilitated through the organisation’s Incubator and Resource Centre 
(IRC) located on Marcus Garvey Drive in Kingston. At this location, enterprises in the food processing 
and food service, fashion and accessories, and gift & craft sectors secure access to specialised 
technical services and utilise the IRC’s incubator equipment and office facilities as extended support 
for the creation and manufacture of their product lines. Qualified designers and industrial engineers 
who constitute a vital part of JBDC’s team of professionals are integral to the organisation’s delivery 
of technical support services to its clients, in a range of areas such as graphic design, label and 
packaging design, product concept development, prototyping and packaging. Advice to new 
business owners in factory layout, production systems planning, energy management and other 
aspects vital to the creation of sustainable operations is guided by the latest industry specific research 
and global quality standards.

JBDC’s marketing support services encompass activities which are divided into two (2) major sub-
categories: Developmental and Operational (Things Jamaican™ Retail Chain). These activities 
include value chain development, coaching, consultation, trade & events promotion, product 
review, analysis & testing, marketing training, project implementation, as well as, market access 
support which includes retailing opportunities that aim to promote and build “Brand Jamaica”. JBDC 
has remained committed to the development and promotion of authentic Jamaican products, 
including handicrafts, eclectic gift lines, specialty foods and spa products, through its unifying ‘things 
Jamaican’ umbrella brand, showcasing and retailing the best and highest quality products which 
Jamaica has to offer. JBDC is one of the largest purchasers, distributors and promoters of authentic 
Jamaican products, currently marketing brands for over 400 active suppliers islandwide. Its Things 
Jamaican™ stores are housed at the Norman Manley International Airport, the historic Devon 
House and JBDC’s Corporate Offices, and may also be found online at the e-commerce site, www.
thingsjamaicanshopping.com.

JBDC enjoys long-standing and successful relationships with a range of international and local 
funding agencies through which it has secured critical support in tandem with participation from the 
Government of Jamaica for the implementation of innovative and far-reaching business development 
programmes on a national scale. Strategic partnerships, including several Public Private Partnerships 
(PPP) are fundamental to JBDC’s approach to fostering collaboration and cooperative arrangements 
between government agencies, the private sector as well academia and research communities.

For more information:
Call: 1(876) 928-5161-5/Toll Free: 1-888-232-4357
Websites: www.jbdc.net and www.thingsjamaicanshopping.com
Email: info@jbdc.net
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MINISTER’S MESSAGE

The Ministry of Industry, Investment & Commerce 
recognises that the Micro, Small & Medium-sized 
Enterprise (MSME) sector is integral to economic 
development, as it is composed of a wide range of 
sectors and significantly contributes to revenue and 
job creation. The Government of Jamaica is therefore 
committed to developing the policy framework to 
ensure that entrepreneurs within the sector operate 
amidst an enabling business environment that results in 
growth. 

Among these policies is the National Craft Policy which 
was officially launched during the 2020-2021 fiscal year. 
It was a long time in coming, but timely against the 
backdrop of the Novel Coronavirus pandemic which 
adversely affected tourism and the cultural and creative 
industries (CCIs), which are inextricably linked. Craft is 
an industry that can stand on its own and this [policy] 

signals to the world that Jamaica has a strong and viable industry. The policy will ensure that there 
is proper marketing of our unique brand and that there are proper mechanisms regarding the 
growth and stability of the industry. 

The Policy, developed in partnership with the Jamaica Business Development Corporation (JBDC), 
aims to streamline the Jamaican craft industry by facilitating improvements in quality, variety, 
value, sales, customer satisfaction and profits. It will promote greater local identity of finished craft 
and souvenirs, innovation, better supply capability, packaging, regulation and production and 
distribution facilities. The Government is confident that with these improvements to craft, tourists 
will be guaranteed an improvement in the Jamaican experience as they seek to take a piece of 
Brand Jamaica back home.

The Ministry is also keen on the development of other sectors such as agriculture and fisheries 
through formalisation. The ‘Formalising Operators in the Jamaican Agriculture & Fisheries Sector’ 
project, is being undertaken through funding from the International Labour Organization (ILO) with 
the aim of enabling 100 farmers and fisherfolk from across the island to formalise their operations 
through training in enterprise formalisation and capacity development. The Ministry stands firmly 
behind the JBDC team as they lead the implementation of this significant project.

I take this opportunity to commend the JBDC on its visible efforts to keep the MSME ecosystem 
engaged through digital transformation initiatives as we aim to stay on course towards Vision 
2030 amidst uncertainty and new challenges. Together, we will make Jamaica the place to do 
business.
Honourable Audley Shaw, CD, MP
Minister of Industry, Investment & Commerce
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CHAIRMAN’S STATEMENT
                                                                                           The Jamaica Business Development Corporation 

(JBDC) has consistently ensured that its strategic 
imperatives are in alignment with the Government 
of Jamaica’s MSME & Entrepreneurship Policy which 
provides the framework for the development of the 
Micro, Small & Medium-sized Enterprise (MSME) sector

The Policy calls for timely, relevant, and measurable 
business development and capacity building services 
that are available to the MSME sector islandwide. 
The JBDC has ensured that its services are available 
through business centres strategically positioned in 
parishes outside of Kingston & St. Andrew, with the 
most recent addition being St Thomas. 

During the 2020-2021 fiscal year, the agency led the 
expansion of the Small Business Development Centre 
(SBDC) Network through the signing of Memorandum 
of Understanding (MOU) with the University of the 
Commonwealth Caribbean (UCC). Discussions are 
also underway with the University of the West Indies 
(UWI) Mona. There are currently eight (8) external 

SBDCs and six (6) JBDC Business Centres which form part of the Network, bringing the total to 
fourteen (14). Noteworthy is the fact that the SBDCs which are located on university campuses are 
appropriately positioned to support a culture of entrepreneurship and innovation that promotes 
creativity, research and development in business operations and throughout the education 
system, as dictated by the Policy.

The JBDC continues to be a thought leader through stimulation of the MSME ecosystem by initiating 
national conversation and implementing subsequent programmes and projects. The newest goal 
of the Policy points to the need for a framework that supports the creation and measurement of 
social value. During the period under review, the JBDC partnered with the Jamaica Stock Exchange 
(JSE) and Sagicor Bank to stage the Social Return on Investment (SROI) Virtual Roundtable and 
Grant Fund Proposal Writing Workshop for Social Enterprises. The 4-day event sought to build the 
capacity of social enterprises to move from subsistence to growth models and to access funding. 

Amidst budgetary constraints, the agency creatively began the implementation of the National 
Craft Policy through a series of virtual knowledge sharing sessions targeting gift and craft producers. 
On behalf of the Board of Directors, I extend heartfelt congratulations to the JBDC team for its 
sterling performance during this period of disruption and change and more so its commitment to 
implementation.

William Lawrence PhD
Chairman
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BOARD SUB-COMMITTEE REPORTS
OVERVIEW

The Corporation is governed by a Board of Directors appointed by the portfolio Minister. A total 
of thirteen (13) members served during the period under review.

ADMINISTRATION & PROJECTS

The Administration sub-committee of the JBDC Board was established with a view to assist and 
guide on a range of issues related to the management and administration of the company.  
Specific areas of responsibility are Marketing, Public Relations and Human Resources.

The Administration sub-committee also assists in the process of developing and maintaining a 
positive and viable image for the organisation and ensuring that information on the programmes 
and services provided by the organisation is circulated to the widest and most relevant 
audience.

During the Fiscal Year, the committee oversaw several projects which included the 
organisation’s partnership with the British Council to conduct a mapping of the Jamaica cultural 
and creative industries.

The members of the sub-committee were:

Adonia Chin (Chairperson)
Yvonne Davis
Hugh Johnson
Keisha Lewis
Valerie Veira

AUDIT 

The Audit Sub-committee of the JBDC Board is established as an oversight committee that advises 
the Board on the extent to which the objectives of the JBDC are being met.  Importantly, the sub-
committee provides advice and support as it relates to the adequacy, efficiency and effectiveness 
of the Accounting and Internal control structure and systems of the JBDC.

Among its duties are: reviewing and advising the Board on the Financial Statements that are to 
be included in the annual report, review and advise the Board on the annual Auditor’s Report, 
oversee internal audits of the organisation and ensure compliance with all statutory and regulatory 
guidelines as required by the Government of Jamaica.

The members of the sub-committee include:
Yvonne Davis (Chairperson)
Oral Shaw
Valerie Veira
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FINANCE 

The Finance sub-committee of the JBDC Board is established to review the financial system of the 
JBDC and provide guidance and support as required. Its duties include: ensuring that the legal 
and Government of Jamaica regulations are adhered to, guide and ensure that financial reports 
are prepared and presented in a timely manner and that the said reports are prepared within the 
framework of the established and required professional standards.

The committee provided oversight thus ensuring that the organisation complied with the requisite 
guidelines and statutory requirements. Prudent financial management continued to be a priority 
for the committee, and the organisation was continually reminded of this.

The members of the sub-committee include: 
Steven Fong-Yee (Chairperson)
Hugh Johnson
Donovan Wignal
Keisha Lewis
Bernard Henry
Valerie Veira
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EXECUTIVE MANAGEMENT TEAM
The JBDC is led by an Executive Management Team. The team comprises a Chief Executive Officer 
and a Deputy Chief Executive Officer to whom a team of 10 managers and 1 director report. The 
single Director oversees operations of the Incubator & Resource Centre, while the managers lead 
various teams and initiatives in 4 core service departments and 5 support departments. 

The core service departments include Technical Services, Marketing Services, Business Advisory 
Services and Project Management & Research. Together, they ensure that JBDC remains the 
leading business development service provider, delivering ‘From Concept to Market’. They achieve 
their goals through strong support from Finance, Administration, Corporate Communications, 
Information Technology and Human Resource Management & Development. 

Harold Davis, JP
Deputy Chief Executive Officer

Valerie Veira, CD, JP
Chief Executive Officer
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Manager 
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Patricia Kitson
Manager
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& Development

Colin Porter
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Shelly-Ann Lawson-Francis
Manager, Special Projects
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CEO’S MESSAGE 
The 2020-2021 fiscal year was one in which 
the Micro, Small & Medium-sized Enterprise 
(MSME) sector was forced to move in 
tandem with the rest of the world and 
embrace digital transformation, as we 
grew accustomed to the rapid changes 
brought on by the covid-19 pandemic. 
The Jamaica Business Development 
Corporation (JBDC) sought to lead 
this transformation through a range of 
initiatives which were activated in the 
digital space.

During the period under review, the 
agency engaged more than 10,000 
persons in approximately 164 knowledge 
sharing sessions aimed at stimulating the 
ecosystem at the time when they needed 
it most. Our message was simple: It is time 
to move from panic and back to passion. 

Therefore, the sessions covered a wide range of business development topics delivered by industry 
experts. Much of the sessions were centred around eCommerce as we underscored the need for 
digital transformation in a changing world.

The JBDC officially released the results of the Mapping of the Cultural and Creative Industries 
(CCIs) which highlighted a lack of business skills as a barrier to growth and sustainability by CCI 
entrepreneurs in Jamaica and pointing to the need for the advancement of a CCI policy and 
sector coordination. We have already begun discussions about digital transformation within the 
sector, as consultations pointed to discoverability, digital skills, and data as crucial development 
areas for the sector. The biggest priority was considered digital marketing and distribution, identified 
by nearly half of survey respondents (43%).

The JBDC entered a major partnership with international organisation, CIAL Dun & Bradstreet 
which manages a database of nearly 40 million businesses across the Latin America & Caribbean 
Region and has seen both sides of the spectrum from small and medium-sized to large. Credibility 
backed by data, is a critical element for growth. CIAL Dun & Bradstreet data is used internationally 
to validate suppliers in export markets. It is partnerships like this one which help to create an 
enabling business environment to support the implementation of the Government’s MSME & 
Entrepreneurship Policy.

Through our Things Jamaican™ eCommerce platform, we are aiming to further create that 
environment for business in international markets. And we are pleased that we were able to 
launch the National Craft Policy, a signal to the world that Jamaica has a viable and vibrant craft 
industry. This is a critical step in ensuring that craft is prioritised as one of the top sub-sectors of our 
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economy, with strong linkages to tourism, manufacturing, agriculture and the creative industry. At 
last, they are labelled in that category of industry.

The availability of innovative and inclusive financial systems that are appropriate, affordable 
and accessible throughout the MSME business lifecycle is a significant goal in the MSME & 
Entrepreneurship Policy. The challenges relating to access to financing is at the forefront of the 
minds of innovators and entrepreneurs. Admittedly, the journey to bridging the gap between 
financier and entrepreneur is far from over, but we are steadily closing the gap. 

The JBDC has been engaging most financial companies to achieve buy-in towards investing in 
the development of the sector and I thank all of them for their grace thus far. During the fiscal 
year, we joined forces with Sagicor Bank Jamaica in the signing of a MOU which resulted in the 
opening of a Business Centre in Kingston which will provide free business development services to 
MSMEs. The initiative brings them closer together and I look forward to all reaping the fruits.

I am elated that the JBDC has been selected to benefit from a World Bank funded initiative to 
complete the process of becoming an ISO certified company. I am confident that the hardworking 
and committed team has the right processes in place to make this a reality in the next fiscal year.

What an amazing journey it has been! Just when many thought all hope was lost, we have seen 
a plethora of opportunities to reinvent ourselves. I am looking forward to the upcoming fiscal year 
which will see the JBDC and its partners unveiling more opportunities in emerging industries which 
are ripe for innovation.

Valerie Veira, CD, JP
Chief Executive Officer
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PERFORMANCE REPORT
Throughout the 2020-2021 fiscal year, the JBDC continued 
to implement major programmes and projects which were 
strategically aligned to the impact objectives and success 
indicators. The main highlights were:

1. Promoting the Expansion of the Business Sector – The 
JBDC developed several programmes and projects geared 
towards formalisation of the business sector as well as the 
enhancement of new industries/opportunities and entry to 
new industries. As business formalisation extends beyond 
the registration of a company, our initiatives sought to 
delve deep into the operations of the businesses we serve. 
Of note is the ‘Formalising Operators in the Jamaican 
Agriculture & Fisheries Sector’ project which targets farmers 
and fishers islandwide. The JBDC was successful in engaging 
more than 100 persons for the project which will focus on 
two areas: (1) Enterprise Formalisation and (2) Capacity 

Development. The capacity development approach will see participants benefitting from 
business development training, product development training and enterprise structuring 
for improvements in efficiency and effectiveness.

Amidst a rapidly changing global business environment, innovation is paramount. The 
JBDC is therefore keen on promoting innovation particularly in emerging industries along 
the agriculture and manufacturing value chain. The Essential Oils Incubator Project is one 
such initiative which seeks to establish a space at our Incubator & Resource Centre (IRC) 
for the processing of oil from local plants to supply the high demand for the aromatherapy 
and food industries.

We are in alignment with the demands of the MSME sector as our data shows an increase 
in business development services to manufacturers and producers from 13% in the 2019-
2020 fiscal year to 18.8% in the 2020-2021 fiscal year. The new figure places manufacturers 
and producers as our top sector above service establishments which was number 1 in the 
previous period. 

2. Facilitating Employment Creation – We are proud to report that the agency assisted 
10,208 MSMEs, a 122% increase over the previous fiscal year. This can be accredited 
to the high level of online engagement. The agency completed an Economic Impact 
Assessment on the SBDC Network to estimate the changes in employment, income and 
levels of business activity. Of the 6,987 active clients surveyed, 34% opened a business with 
agriculture being the dominant sector. Domestic sales increased by 297% to J$244,019,418 
in 2020. During the period, the agency reviewed its flagship Accelerator Programme 
and submitted a proposal for funding to the Development Bank of Jamaica (DBJ). We 
anticipate that the upcoming Cohort 4 in the next fiscal year, will be our biggest yet, as it 
is set to target 60 entrepreneurs with high growth potential.
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3. Fostering Business Competitiveness – The adverse effects of the covid-19 pandemic 
were felt in our market access efforts, as Things Jamaican™ retail stores were rendered 
shut for extended periods. However, in keeping with the global shift towards digital 
transformation, the agency focused on moving the traffic to the newly launched 
eCommerce platform. During the period under review, 4,791 consumers purchased 
products from Things Jamaican™, 296 entrepreneurs received market access and earned 
approximately J$7,650,920.

Our efforts at competitiveness and internationalisation led us to a partnership with the 
Caribbean Development Bank and the European Union for the ‘Enhancing the Export 
Capacity of Micro and Small Agro-Processors Using the Cluster Approach’ project. The 
project aims to strengthen agro-processing enterprises through the development of a Food 
Incubator at our Incubator & Resource Centre (IRC). The facility will enable agro-processors 
to develop innovative value-added products which meet international standards and 
quality. It will also strengthen JBDC’s brands including Spa Jamaica and Jamaica Harvest 
to enter international markets through the Things Jamaican™ eCommerce platform.

They say, “No man is an island” and the JBDC is by no means alone on this impactful and fulfilling 
journey. I take this opportunity to extend gratitude to all our partners for helping us to make the 
dreams of thousands of Jamaican entrepreneurs a reality.

Harold Davis, JP 
Deputy Chief Executive Officer
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CORPORATE OVERVIEW
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SUMMARY OF CORE SERVICE DEPARTMENTS
BUSINESS ADVISORY SERVICES UNIT
The Business Advisory Services Unit is the first point of contact for new clients entering the JBDC.  It 
assesses business plans and ideas, evaluates products and outlines a plan of action for businesses 
deemed ready for development and growth.  The Unit uses a combination of internal and 
external expertise in the areas of Business Development & Mentoring and Capacity Development 
& Training. Through ground-breaking initiatives such as the JBDC Accelerator Programme, 
the Business Monitoring Programme as well as supporting initiatives such as the Lunch & Learn 
series and Opportunity Evening, the Business Advisory Services Unit is transforming the business 
landscape by encouraging a culture of entrepreneurship which empowers entrepreneurs to 
make calculated and strategy-led business decisions which result in exponential business growth, 
job and wealth creation.

The Unit’s specific suite of services includes:
• Business Advice & Mentoring
• Business Plan Analysis
• Business Modelling
• Programme & Project Management
• Business training
• Assessment of entities
• Client preparation to access financing & technical support

INCUBATOR & RESOURCE CENTRE

TECHNICAL SERVICES UNIT
The Technical Services Unit assists clients in developing products that meet international 
standards.   The Unit also provides support to businesses that are seeking to expand their spaces 
through engineering services and design counselling.

The Unit’s suite of services include:
• Product design and development
• Business incubation management
• Plant and production engineering
• Food Technology
• Customised Hands-on Workshops
• Prototype Development
• Branding
• Fashion and Graphic Design
• Patternmaking
• Packaging & labelling services
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INCUBATORS
The resource centres provide services for producers in the craft, food and fashion industries. These 
include: product assessment & consultation, concept product design & prototyping, product 
enhancement, commercial food preparation, recipe testing & development, industry research, 
fashion design, collection development, pattern making and pocket welding. The centres also 
offer incubator services which include space rental.

PROJECT MANAGEMENT & RESEARCH DEVELOPMENT
The Project Management & Research Development Department facilitates MSME sector devel-
opment through continuous Industry Research to identify critical needs for the MSME sector.  The 
Unit also assists in developing programme strategies and guides the analysis and interpretation of 
industry statistics and MSME resource materials.  Through strategic alliances, the Department also 
sources local and international funding to support programmes that allow stakeholders to access 
training and technical upgrading. 

The Department also spearheads the Corporation’s annual Employee Engagement Conference.  
As an Agency of the Government of Jamaica, with a mandate to provide business develop-
ment services to MSMEs, the JBDC believes that employees are of utmost importance and are 
exceptionally critical to the success of any business. As such, the conference was developed to 
focus on making a difference within businesses, to empower employees and to foster a culture 
of engagement.

JBDC is spearheading this endeavour as our research had revealed some amount of disengage-
ment within the Jamaican workforce, a status quo, which if allowed, spells disaster for the sustain-
ability of businesses and their growth.
The Department’s suite of services include:

• Project Management Training
• Proposal Writing
• Survey Design & Questionnaire Construction
• Feasibility Studies
• Market Research

MARKETING SERVICES UNIT
Access to both the local and international market is important to the success of new consumer 
products that are produced particularly by entrepreneurs in the MSME sector.  The JBDC’s Mar-
keting Services Unit through the Things Jamaican™ retail stores provides market access for over 
500 clients who produce a range of authentic Jamaican products in the categories of art & craft, 
home accents, aromatherapy, fashion and fashion accessories and food.

With three (3) branches of strategically located Things Jamaican™ retail stores, clients have the 
opportunity to promote and sell their products to a wider market.  Further marketing is provided 
through JBDC’s participation in local and international trade fairs and expos. For this process, the 
clients’ products are screened and recommendations given to improve viability.

The Unit’s services include:
• Market Access (local and international)
• Product Screening & Assessment
• Retail & Distribution
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STRATEGIC IMPERATIVES
A SYNOPSIS: THE JBDC MODEL

The 2018-2021 strategic thrust of the Jamaica Business Development Corporation (JBDC) is nested 
in a two-fold framework predicated by 1. its development mandate of growing enterprises 
through the Incubation System Model and 2. the enhancement of the ecosystem to provide a 
nurturing framework for growth in the MSME sector.

In this regard, the Incubation System Model supports the growth of enterprises via a process 
of diagnostic assessments, engagement of external partners, provision of specialised solutions, 
results-based capacity development, support and monitoring and evaluation. 

The Business Advisory Services Department is the hub of client interactions specific to engaging 
MSMEs in the navigation of JBDC’s Incubation System and integration in the Corporation’s flagship 
MSMEs growth apparatus (The Business Monitoring Programme). Having entered the institution 
via the Business Advisory Services Department, the client is guided through customised services 
provided by the Marketing Services, Technical Services and/or the Project Management and 
Research Departments based on needs determined by the preliminary assessment.

The Corporation (in response to market needs, the need to diversify service offerings, has 
embarked on the development and execution of specialised solutions that are offered to public 
and private sector entities. These services include but are not limited to the following:

• Business development consultancies and specialised training solutions
• Proposal writing training and solutions
• Research training and facilitating research process outsourcing
• Employee Engagement Conference
• Project management solutions
• Technical solutions inclusive of visual communication, industrial engineering & product 

design services and food technology

The two-fold framework of development support is supported by key Departments within the 
organisation and these include:

• Corporate Communications
• Human Resource Management and Development
• Technical Services
• Marketing Services Unit
• Project Management and Research
• Information Technology
• Administration
• Finance

The Strategic Plan for the 3-year period is therefore presented within the ambit of the two-fold 
nature of the Corporation and how the order of work will be structured to contribute to high-level 
national policy objectives, JBDC’s impact objectives and indicators and the continuous delivery 
of services through the provision of innovative solutions.



19

ANNUAL REPORT  2020 - 2021

OBJECTIVES

19 

Objectives 

 

 

 
 

 

 

 

  

Facilitaiting employment 
creation

Fostering 
business 

competitive-
ness

Promoting the 
expansion of 
the business 

sector



ANNUAL REPORT  2020 - 2021

20

IMPACT INDICATORS

20 

Impact Indicators 

 

 

 

 

  

Formalising of the sector

Entrance to new 
industries and pursuit of 

new business 
opportunities by MSMEs

Profit and revenue 
growthInternationalisation

Expansion in the 
employee-base of 

MSMEs



21

ANNUAL REPORT  2020 - 2021

PERFORMANCE OVERVIEW
PROFILE OF CLIENTS

The Jamaica Business Development Corporation has approximately 1,971 active clients within 
the Micro, Small and Medium-sized Enterprises (MSMEs) sector registered in its Client Relationship 
Management System (Neoserra CRM) as at March 31, 2021. The number of female clients 
outweighed male clients with the split being 53% females & 47% males.  As it relates to the industries 
to which clients are aligned, most (18.8%) are manufacturers or producers. The second largest 
proportion (16.9%) is aligned to the services sector followed by 9.5% who are in the fashion and 
apparel industry. Other sectors represented and details of which are presented in the diagram 
below are: agriculture, agro-processing, accommodation/food services, fashion/apparel, 
construction, transportation and warehousing, education, health care among others.

Male
47%Female

53%

Clients by Gender
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Clients are dispersed country-wide with the largest concentration of clients located in Kingston 
(33.2%) followed by St Catherine (24.2%), St. Andrew (24%), Clarendon (4.2%), Manchester (3.9%), 
St. Ann (2.2%), Portland (1.8%), St. Mary and St James (1.4%) individually, St. Thomas (1.3%), St. 
Elizabeth (1.1%), Hanover (0.6%), Westmoreland (0.4%) and Trelawny (0.2%).  The distribution of the 
clients is reflective of the areas in which JBDC’s services are most accessible as well as the size of 
the MSME population in those parishes.
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2020 – 2021 HIGHLIGHTS
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 OUR REACH, CLIENT AND SERVICE PERFORMANCE

Our Reach
JBDC assisted 10,208 MSMEs during the 2020-2021Financial Year representing a 122% increase 
over the previous fiscal year (2019-2020) during which 4,604 MSMEs were assisted. Assistance 
was provided through approximately 27,718 interventions across the broad spectrum of JBDC’s 
services inclusive of business advice & consultation, financial advice, incubator and technical 
services, product development, research, project management, proposal writing, training and 
development, coaching and mentoring, monitoring and handholding and marketing support.
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Training Performance

The JBDC conducted a series of training sessions focusing on business and technical development. 
Since the beginning of the review period (FY 2020-2021), approximately 2,537 MSMEs have been 
trained representing a 50% increase in the number of MSMEs trained when compared to the same 
period during FY 2019-2020 where 1,691 MSMEs were trained. Likewise, the number of training 
sessions hosted have been increased from 102 to 164; representing a 38% increase.  
The increase is due to a series of Knowledge Sharing Sessions implemented as part of the JBDC’s 
Events Marketing strategy to stimulate the ecosystem, as well as sustained interaction with the 
agency during the heights of the COVID-19 Pandemic. 
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2537

111
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FY 2020-2021

Three Year Comparitive Review of Training Performance 

No. of Training Sessions No. of MSMEs Trained

A synopsis of the interventions delivered by JBDC during the review period are included below:
• Social Return on Investment (SROI) Virtual Round-Table and Grant Fund Proposal Writing 

Workshop for Social Enterprises
• Knowledge Sharing Sessions

o JBDC Virtual Biz Zone
o JBDC Virtual Gift & Craft Biz Zone 
o JBDC ‘In Concert’ 

• Global Entrepreneurship Week Events
o Business Dialogue Forum
o Brand Jamaica Design Lab
o The Entrepreneur’s Journey
o B.O.S.S. Awards
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Market Consultation

Market readiness assessments are conducted to assess the integrity of the overall design quality 
and marketability of a product. These assessments are usually undertaken by the Technical 
Services and Marketing Services Units. Products screened during the period ranged from gift & 
craft, home accessories, and entertainment, to specialty foods, fashion and fashion accessories.  
The graph illustrates the number of product screenings carried out FY2018-2019, FY2019-2020 and 
FY2020-2021. Market screening and consultation decreased by 36% when compared to screening 
and consultations done in the 2019-20 FY.

152

317

204

FY 2018-2019 FY 2019-2020 FY 2020-2021

Market Screening & Consultations



29

ANNUAL REPORT  2020 - 2021

PROGRAMMES

Export Max III 
The goal of EXPORT MAX III is to enable businesses in the goods and non-goods sector to be 
competitively positioned in external markets with viable opportunities. The role of JBDC is to provide 
capacity building and business monitoring support to MSMEs in preparation for entry or expansion in 
the international market. Approximately 200 EOIs and 70 applications were submitted to JAMPRO.  
From this number, 51 businesses were selected and recommendations for final approval submitted 
to the Steering Committee, of which JBDC is a member.

During the fiscal period, the following activities were completed in preparation for project 
implementation which commenced in February 2020: 

• 48 benefitting enterprises were assessed 
• Enterprise Development Plans and Project Action Agreement were completed

COVID-19 Impact Assessment was also conducted with project beneficiaries. JBDC offers technical 
support alongside JAMPRO and Jamaica Manufacturers and Exporters Association (JMEA) on 
the committee that is responsible for the design and development of Export Max III. The project 
is slated to provide development services to fifty (50) exporters over 3 years. JBDC will provide 
business development support during this period.

Participants benefited from the following sessions:
• “Access to Funds Webinar” (hosted by JAMPRO)
• Research, Business Development and Strategic Planning training 
• Financial Reporting and Forecasting

NeoSerra CRM - Terms of Agreement to utilise NeoSerra was developed and signed by external 
partners.

The project is funded by the Ministry of Finance & the Public Service.  

IGNITE III
The tripartite agreement for the execution of the IGNITE project was signed by JBDC, Development 
Bank of Jamaica (DBJ) and the IGNITE beneficiaries. Support was provided by the Business 
Development Officers for the implementation and execution of the development plans for the 
two beneficiaries in JBDC’s portfolio – Jamaican Algae (JALGAE) and Jamaica Electronic Health 
Records System (JEHRS).

The Project Management & Research Department team participated in a YouNoodle training 
hosted by the DBJ. The YouNoodle online platform will be used to manage the IGNITE III application 
and evaluation process in the upcoming fiscal year.
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ACCELERATOR PROGRAMME
The JBDC Accelerator Programme is an intensive 6-month programme facilitating fast-paced 
capacity building with the objective of taking MSMEs into new markets and/or accessing 
investment. Entry requirements are as follows: 

• Established businesses with revenues above J$5 million; 
• Growth rate of above 20%;
• Significant market demand but limited financing to drive growth. 

Cohort 4
Due to the impact of COVID-19, the Accelerator Programme has been delayed. 
However, the agency reviewed and made adjustments to the Programme during the 
period under review. Subsequently, a proposal was submitted to the DBJ for funding. 

THINGS JAMAICAN™ ECOMMERCE PLATFORM
Given the COVID-19 restrictions, the Things Jamaican™ outlets, with the exception of Norman 
Manley International Airport (NMIA), were closed for an extended period. As a result, increased 
efforts were made to shift the majority of traffic to the website and social media platforms. New 
content was done and posted to the brand’s social media platform, with the aim of engaging 
and informing the target audience. 

A digital marketing strategy was designed to bolster an increase in the traffic to our social media 
pages and website. Sponsored and programmatic ads were done on social media platforms and 
Google throughout the reporting period. 



31

ANNUAL REPORT  2020 - 2021

TARGETS & ACHIEVEMENTS
The following provides details on the achievement of specific targets relating to enterprise level 
development: 

PLANNED TARGETS FOR 2020/21 KEY ACHIEVEMENTS FOR 2020/21

CONSULTATIONS
- Implement business development 

programmes serving at least 3000 clients 
annually

CONSULTATIONS
- 8,417 consultations were conducted with 

3,062 clients and customers served via 
counselling/coaching sessions, expositions 
and special events.

- A total of 4,372 hours were invested in 
consultation with MSMEs (consultations 
covered: business development, technical 
support, capacity building, coaching and 
mentoring, financial support services and 
product development).

TRAINING
- 60 training workshops completed
- 1500 clients trained in business 

development

TRAINING
- 164 training workshops completed
- 2,537 MSMEs received training in business 

development

MARKET ACCESS
- 5% increase in entrepreneurs’ earning 

enabled through Things Jamaican™
- Increase in the number of trade events 

thereby expanding market access for 
MSMEs

MARKET ACCESS
- 4,791 consumers purchased products from 

Things Jamaican™
- J$7,650,920 in entrepreneurs’ earnings 

enabled through Things Jamaican™, a 78% 
decrease due to the impact of COVID-19

- 296 entrepreneurs received market access 
through Things Jamaican™

- 34 SMEs supplied thousands of masks to 
Tourism stakeholders

- No trade show participation due to 
COVID-19 restrictions

- Provided support for ‘Christmas in July’ 
in the screening of 165 clients and the 
full participation of 141 producers in the 
event. Cumulative sales earned by the 
participants was J$108,214,000. 

- Due to the pandemic, the Speed 
Networking event was held virtually. 109 
Suppliers participated.

- 26 new entrepreneurs received market 
access through Things Jamaican™

- 85 new products were added to the 
product pool
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 RESEARCH & DEVELOPMENT
- Plan and execute impact assessment 

exercise to evaluate the extent to which 
businesses have grown resulting from 
JBDC’s interventions

- Plan and execute at least 3 industry specific 
studies and expand client-base relative the 
number of enterprises utilising R&D in their 
operations

 RESEARCH & DEVELOPMENT
   (Internal)
- JBDC completed an Economic Impact 

Assessment of the Small Business Development 
Centre (SBDC) Network to estimate the 
changes in employment, income, and levels 
of business activity. The research sample 
consisted of 6,987 active clients of the SBDC 
Network. 

Key Findings
• New and Existing Businesses: Thirty-four 

percent (34%) of respondents opened 
a business between 2019 and 2020 with 
agriculture being the dominant sector.

• Domestic Sales: The combined domestic 
sales for 2019/2020 were J$305,489,852.47. 
Domestic sales increased by 297% in 2020, 
moving from J$61,470,434.73 in 2019 to 
J$244,019,418 in 2020.

• Export Sales: Export sales for the period 
under review amounted to J$1,137,000.00. 
Of the amount earned from exports, 
approximately J$781,000.00 was acquired 
from new export markets.

• Local and International Developments: 
Clients reported that only 13% of enterprises 
entered new markets in 2019-2020. 
Expansion within the local market was 
strongest (44%) followed by the United 
States (16%). 

PRODUCT DEVELOPMENT AND ENHANCEMENT
- 159 products developed or enhanced 

in the Gift & Craft, Fashion and Agro-
Processing industries.

- 20,000 units of goods produced resulting 
from the usage of the JBDC Incubator 
resulting in sales of goods for MSMEs of 
$4.5 Million.

- 24 manufacturing facilities audited and 
recommendations made for improved 
productivity. A total of 24 facilities 
recording improvements in productivity.

PRODUCT DEVELOPMENT AND ENHANCEMENT
- 151 products were developed or enhanced 

during the fiscal year.  The sectors impacted 
were Gift & Craft, Fashion and Agro-
Processing.

- 8,660 new units of goods were produced via 
incubator usage.

- 18 clients accessed services from the fashion 
and food and gift & craft incubator space 
during the fiscal year. COVID restrictions 
resulted in limited access to the incubators.

- 6 facilities were audited during the fiscal 
period
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ACCESS TO FINANCING
- 300 MSMEs participating in financial literacy 

interventions (handholding, coaching, 
technical assistance, consultations, 
training)

- Approximately J$50 million in funding 
accessed by MSMEs who are a part of the 
Financial Hand-holding Programme (grants 
and loans)

- J$50 million in grant funding accessed 
through the Tapping into Donor Funds 
Proposal Writing Workshop since inception

- J$50 million in private equity financing

 ACCESS TO FINANCING
- 34 MSMEs accessed J$29.3 million in funding

DEVELOPMENTAL PROGRAMMES / EVENTS
- Host at least 3 developmental programmes/

events

 DEVELOPMENTAL PROGRAMMES / EVENTS

Social Return on Investment (SROI) Virtual 
Round-Table and Grant Fund Proposal 
Writing Workshop for Social Enterprises: The 
Virtual Round-Table examined the progress 
of local SEs shifting from subsistence models 
towards high growth models; while the 
workshop targeted SEs ability to achieve 
growth through accessing grant funding. 

Employee Engagement Seminar Series – The 
agency pivoted to an online version of the 
highly successful Employee Engagement 
Conference with a series of seminars 
held during October under the theme, 
LEAD IN THE MOMENT: EMPOWER. PIVOT. 
GROW. The 4-part Seminar Series sought 
to equip leaders to gain employees’ solid 
commitment to their organisation’s goals, 
culture and brand; develop employees 
who consistently go the extra mile to 
produce results in the ‘new normal’ and; 
be empowered to create and implement 
the ultimate employee experience through 
strategy execution.

JBDC’s Global Entrepreneurship Week 2020 
Celebrated virtually during the week of 
November 16-21 under the theme; IDEATE. 
INNOVATE. ACTIVATE.
GEW facilitated the provision of business 
development advice to MSMEs, networking 
and market access opportunities and 
essentially created a space where MSMEs 
were empowered through a total of eight 
(8) thought leadership sessions.



ECOSYSTEM 
DEVELOPMENT
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POLICY

NATIONAL CRAFT POLICY
The National Craft Policy was approved by Parliament and officially launched on July 9, 2020.  
Sensitisation Sessions and communication campaign regarding tenets of the craft policy were 
implemented under the JBDC Virtual ‘Gift & Craft’ Biz-Zone on Thursdays, a limited-edition series 
during the period under review.

The main policy goals are: 
1. To develop a streamlined and rationalised sector, positioned for growth, expansion, increased 

employment and contribution to national earnings through appropriate institutional support, 
incentives and sustainable financing;

2. To protect traditional cultural expressions based on culture and heritage through structured 
interventions, including but not limited to, the provision of training, support for branding and 
intellectual property protection;

3. To create an appropriate enabling environment for the development and production of new 
authentic Jamaican craft, visual arts and souvenir products through the implementation of 
standards and support systems for growth in new product and market development;

4. To enhance revenue streams and profits of legitimate craft producers and vendors through 
expanded customer access, increased customer satisfaction, quality, product variety, 
customer-centric market spaces and value for money;

5. To develop the craft value chain, for authentic and innovative Jamaican craft, in an 
environmentally sustainable manner by the expansion of linkages with other economic 
sectors.

Next steps: 
• Craft Council and Technical Working Group to be developed to ensure effective 

implementation of the policy.

STRATEGIC PARTNERSHIPS 

FYGARO AND CIAL DUN & BRADSTREET 
JBDC’s partnership with Fygaro: eCommerce Generator, provided practical solutions for MSMEs 
to move their commerce online. The platform enables businesses to transform their operation with 
online stores, payment buttons, links for social media, WhatsApp, invoices and more.
The JBDC signed a partnership agreement with international organisation, CIAL Dun & Bradstreet, 
to deliver critical development services to operators in the Micro, Small and Medium-sized Enter-
prise (MSME) sector as they grapple with the effects of the corona virus. CIAL Dun & Bradstreet 
empowers companies of all sizes to grow, manage their customers and suppliers and operate 
successfully in an increasingly global, transparent and modern economy. CIAL Dun & Bradstreet 
also offers several tools to take businesses to where they need to be. These include a business ID, 
digital badge, business analysis report, BSB marketing and a credibility certificate. 

SAGICOR BANK BUSINESS RESOURCE CENTRE
Sagicor Bank Jamaica and the JBDC signed a Memorandum of Understanding (MOU) to form 
the Sagicor Bank Business Resource Centre located in Constant Spring, Kingston. The centre will 
provide free technical, business advisory, marketing, as well as research and project management 
services to Small and Medium Enterprises (SMEs).

Through the Sagicor Bank Business Resource Centre, participating business owners will also have 
immediate access to other services such as investments, property, health and life insurance 
products and services offered under the Sagicor Group umbrella.
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PROGRAMMES

EXPANSION OF THE SBDC NETWORK
The Small Business Development Centre (SBDC) is a central and comprehensive source of support 
for MSMEs. During the fiscal period, the JBDC led the expansion of the SBDC Network in Jamaica. 
The purpose of instituting new centres is to provide increased access to the services offered by 
the JBDC across Jamaica. Since July 2019, approximately 14 SBDCs have been established, 8 of 
which are external: 

1. Rural Agricultural Development Authority (RADA)
2. Edna Manley College of the Visual and Performing Arts (EMCVP)
3. University of Technology (UTech)
4. Northern Caribbean University (NCU)
5. College of Agriculture, Science & Education (CASE)
6. Jamaica Manufacturing and Exporters Association (JMEA)
7. University of the Commonwealth Caribbean (UCC)
8. Caribbean Maritime University (CMU) - The Centre is currently not in operation due to 

ongoing internal matters.

Training for the SBDC Representatives were completed as follows:
• Neoserra Training
• Basic Research Training
• Strategic Planning Session 
• Salestrapreneur Training - This focused on how to be effective at sales, closing sales and 

the attitude of sales. Approximately eighteen (18) persons from across the Network were in 
attendance over 4 days.

• GrowthWheel Training: JBDC & SBDC team members (UTech, NCU, EMCVP, UCC, UWI, 
RADA and CASE) were trained. 

• OAS/UTCA Caribbean SBDC Network Certificate Series - Training was focused on the 
management of the Small Business Development Centres.  All SBDC Network staff 
participated in this 6-week training which commenced in October 2020.

• Taxation Training: Approximately sixteen (16) team members (UCC, CASE, JBDC, UTECH, 
EMCVP, RADA and NCU) were trained. 

• Seventeen (17) SBDC staff were trained by the Companies of Jamaica (COJ) in the areas 
of ‘Business Name’ and ‘Company Name’.

• Thirty-three (33) SBDC staff were trained in the areas of Budgeting & Record Keeping, 
Costing & Pricing and Social Entrepreneurship.
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TRAINING

SOCIAL RETURN ON INVESTMENT (SROI) VIRTUAL ROUND-TABLE AND GRANT FUND PROPOSAL 
WRITING WORKSHOP FOR SOCIAL ENTERPRISES

JBDC hosted a Social Return on Investment (SROI) Virtual Round-Table and Grant Funding Proposal 
Writing Workshop for Social Enterprises (SEs).  The Virtual Round-Table examined the progress 
of local SEs shifting from subsistence models towards high growth models, while the workshop 
targeted SEs ability to achieve growth through accessing grant funding. The workshop enabled 
social entrepreneurs to:

• Construct strategic proposals to access grant funding for start-up activities and 
developmental projects;

• Understand the dynamics of grant fund proposal writing from local and international 
donor’s perspective;

• Identify local and international sources of grant funding for social enterprises;
• Navigate the due diligence requirements of donors.

The training improved the capacity of SEs to access funding as the first step to advance along the 
trajectory to become sustainable financially. Participants also had the opportunity to participate 
in a Pitch Competition for a chance to win J$150,000.

The workshop was held on July 28-31, 2020 with approximately 49 individuals participating; 30 of 
which were Social Entrepreneurs. STEM Builders Learning Hub was awarded winner of the Pitch 
Session and grant funding in the amount of J$150,000 to undertake project activities. 

The SE is currently receiving support from the Project Management and Research Department for 
the successful implementation of project activities. Project partners for this initiative included the 
Jamaica Social Stock Exchange and Sagicor Bank Jamaica.
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EVENTS

The JBDC staged a number of events designed to stimulate the ecosystem. Each event was 
strategically executed with focus on pertinent matters or industries. In most cases, the events 
attracted entrepreneurs outside the JBDC clientele which augurs well for the agency’s image 
and reach. The aim is to convert these persons to clients, so the JBDC can extend its impact, while 
success becomes the norm across the MSME sector. 

The fiscal year, April 2020-March 2021 will be marked for its innovation and creativity in events 
execution as it was during this period that the novel coronavirus (COVID-19) arrived in Jamaica.  
This resulted in an abrupt stop to all face-to-face engagement activities.  

Team JBDC was extremely proactive and quickly pivoted to online engagement.  The Corporation 
launched a slew of online engagement activities that have become staple activities even as the 
country and economy emerge from the lockdowns of the period.

The following is an overview of the events and activities that shaped the Corporations external 
engagement during the period 2020-2021:

VIRTUAL BIZ ZONE
The JBDC Virtual Biz Zone is the platform used to sensitise, empower and inform MSMEs on effective 
ways of conducting business in the COVID and post-COVID era.  It is focussed on identifying 
solutions to support business through start-up, innovation, development and growth.  The Biz 
Zone engages the expertise of outstanding speakers and entrepreneurs who provide insight and 
guidance on a wide variety of topics and issues affecting the MSME sector.

Among the areas that have been addressed are: Marketing and the Customer Engagement 
Journey, Digital Transformation & eCommerce, Access to Financing, Research and Innovation, 
Sales and Hiring &Human Resource Management.

Over the period, approximately 60 sessions were hosted with 5,518 persons registered and 2,402 
in attendance.

JBDC ‘IN CONCERT’ DISCUSSION SERIES
The Cultural and Creative Industries (CCIs) was also heavily impacted by the onset of the COVID-19 
pandemic.  Through its collaboration with the British Council and the resultant ‘Mapping of the 
Cultural and Creative Industries’, JBDC hosted a weekly series of discussion sessions aimed firstly at 
helping creatives to understand that what they do is a business, encouraging them to formalise 
their operations and surviving the ‘new normal’.

The sessions were hosted for three-months between April-June 2020 and engaged experts in Music 
& Entertainment, Literature, Fashion, Film & Theatre, Creative & Song Writing and Gastronomy.

Over the period, approximately 12 sessions were held with 1,704 persons registered and 798 in 
attendance.

Dialogue forms a crucial part of the conversation as JBDC seeks to position itself as a 
Thought Leader in MSME development. The JBDC ‘In Concert’ panel discussion held 
as part of Global Entrepreneurship Week 2020 discussed the mapping exercise which 
was undertaken for the Creative and Cultural Industries. The robust discussion was 
moderated by Deputy CEO of the JBDC, Harold Davis (left) and included input from 
the Vice Principal of Edna Manley College, Kerry-Ann Henry (centre) and Musician 

Extraordinaire, Seretse Small.
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LAUNCH OF THE NATIONAL CRAFT POLICY 
Several craft producers, government and 
private sector stakeholders gathered 
online and at the Jamaica Pegasus 
Hotel in Kingston for the historic launch 
of the National Craft Policy on Thursday, 
July 9, 2020. The event was staged by 
lead implementation agency, JBDC on 
the advice of the Ministry of Industry, 
Commerce, Agriculture & Fisheries (MICAF) 
and the Ministry of Culture, Gender, 
Entertainment & Sport (MCGES). 

State Minister in the Ministry of Industry, Commerce, Agriculture & Fisheries (MICAF), 
Hon. Floyd Green addresses the hybrid audience in attendance at the Launch of the 
National Craft Policy in July 2020. Looking on is Master of Ceremonies, Fae Ellington. 

VIRTUAL ‘GIFT & CRAFT’ BIZ ZONE
The Virtual ‘Gift & Craft’ Biz Zone was introduced in September 2020 to engage entrepreneurs in 
the Gift & Craft sector in capacity building initiatives, following the launch of the National Craft 
Policy.  The sessions were more hands-on and focused on techniques in product development, 
identifying new product opportunities emerging from the COVID-19 pandemic as well as preparing 
to serve the local and export market.

Over the period, 16 sessions were held with 1,000 persons registered and 421 in attendance.

THE ENTREPRENEUR’S JOURNEY
The digital version of The Entrepreneur’s Journey was introduced during this fiscal year to continue 
the knowledge transfer from successful entrepreneurs to start-ups and upcoming entrepreneurs.  
The Entrepreneur’s Journey is a one-to-one discussion forum set as an interview in which the 
interviewee responds to questions about his or her journey along the road to becoming a 
successful entrepreneur. It gives our upcoming entrepreneurs an insight into the determination, 
dedication and hard work required for success.

Over the period, 27 sessions were held.

GLOBAL ENTREPRENEURSHIP WEEK 2020
Global Entrepreneurship Week 2020 was celebrated during the week of November 16-21 under 
the theme: IDEATE. INNOVATE. ACTIVATE.

Global Entrepreneurship Week (GEW) is an international celebration of innovators and 
entrepreneurs who innovate, create job opportunities and create solutions for worldwide 
economic growth.

Ten sessions were held as follows:
• JBDC Virtual Biz Zone (3 sessions)

o The Design Act 2020 (presented by JIPO)
o Simple Techniques in Bead Making
o The Patent Act 2020 (presented by JIPO)

• Business Dialogue Forum – Social Entrepreneurship: Unlocking Youth Innovation
• Partnerships for Growth – Official signing of agreements with UCC & CIAL Dun & Bradstreet
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State Minister in the Ministry of Industry, Investment & Commerce (MIIC), 
Hon. Dr. Norman Dunn addresses the virtual audience that participated 
in the 2020 staging of the JBDC Employee Engagement Seminar hosted in 
October 2020. The seminar which was held under the theme: ‘Empower. 
Pivot. Grow’ featured international keynote speakers, Lisa Nichols, 
Motivational Speaker & Steve Gutzler, Leadership Coach, as well as a slew 
of local speakers including Debra Frazer, Founder and CEO of Caribbean 
HR Solutions and Paul Bryan, Managing Director & Co-Founder of Think 
Grow Lead. The seminar which was held over a four-week period closed 

with a panel discussion featuring executives from local businesses.

• JBDC ‘In Concert’ – Season Finale: The 
Mapping of the Jamaica Cultural & 
Creative Industries

• JBDC Virtual ‘Gift & Craft’ Biz Zone – 
Building Value Chains in the Gift & Craft 
Industry

• Brand Jamaica Design Lab – Driving 
Innovations in Gift & Craft

• The Entrepreneur’s Journey
• JBDC B.O.S.S MAN AND B.O.S.S. Lady of the 

Year Awards

A total of 515 persons registered for the events of 
which 289 attended, virtually.

2020 JBDC B.O.S.S. Awardees from left to right pose for a picture with their 
awards following the presentation held during Global Entrepreneurship 
Week 2020. The JBDC B.O.S.S. Award recognises outstanding JBDC-affiliated 
entrepreneurs who embody the entrepreneurial spirit and mindset, embraces 
a culture of innovation, has evidenced significant change in revenue, entered 
the export market OR Increased the value of current exports.  The entrepreneur 
would also have introduced a new product/service into the market during the 

year under reflection.
Entrepreneurs from left to right are: Runner-up B.O.S.S. Man, George Henry – 
Appfinity Technologies, B.O.S.S. Man of the Year, Almando Cox – Resolve IT, 
Runner-up B.O.S.S. Lady, Monique McIntosh – The Digital Disruption Agency 

and B.O.S.S. Lady of the Year, Serika Sterling – Senior Accounting Services.

JBDC Employee Engagement Seminar Series 2020
JBDC hosted its inaugural staging of the Employee Engagement Seminar 2020 Virtual Series in 
October 2020. The seminar, which is an outgrowth of the Employee Engagement Conference, 
seeks to transform leaders and entrepreneurs to:

• Gain employees’ solid commitment to their 
organisation’s goals, culture and brand;

• Develop employees who consistently go 
the extra mile to produce results in the ‘new 
normal’ and;

• Be empowered to create and implement 
the ultimate employee experience through 
strategy execution.

The seminars were held every Thursday in October 
and featured three international speakers: Best-
Selling Author & CEO, Lisa Nichols; President of 
Leadership Quest, Steve Gutzer; and Head of 
Human Resources at the Organisation of Eastern 
Caribbean States, Gale Baptiste. 

Local speakers included Founder and CEO of Caribbean HR Solutions, Debra Frazer; Paul Bryan, 
Managing Director & Co-Founder of Think Grow Lead; Human Resource Consultant, Desrine 
McFarlane and Myrtle Weir, Associate Head of School, University of Technology. 

Approximately 262 corporate leaders were in attendance.
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EVOLUTION IN A TIME OF CRISIS: FROM BRICKS TO CLICKS
There were many buzz words and phrases in 2020, with the words ‘pivot’ and ‘e-commerce’ often 
used in the same sentence when referring to how businesses would adjust and remain afloat 
during the pandemic, which threatened to obliterate in-store shopping as we knew it. While some 
companies had already made the transition, many were caught off guard scrambling to make 
the critical shift from bricks to clicks.

Brick and mortar is a traditional form of conducting business in a face-to-face setting in a building 
or other structure. It provides several comforts for some shoppers, such as a personalised shopping 
experience with a representative from the company, the ability to touch and feel products 
in-person, hassle-free returns, quick turnaround time which allows you to take the item home 
immediately, and so on. 

Ecommerce is a business model which allows persons to buy and sell on the internet. This also 
has its benefits such as the convenience of shopping 24 hours a day, the ability to make price 
comparisons without walking or driving from store to store, immediate access to a wider variety, 
no pressure, less crowds, and so on. The shift to ecommerce was imminent pre-covid, as data 
showed where traditional brick and mortar stores globally were either closing or suffering under 
the tension of declined revenue due to the success of online marketplaces like Amazon. 

There are companies which had found the sweet spot through multichannel and omnichannel 
retailing, offering customers a variety of options to business whether online or face-to-face. It is a 
form of retailing which can be daunting for some entrepreneurs who see it as a yeoman’s task, 
especially in a crisis. 

Chief Executive Officer of Mobile Edge Solutions and JBDC 2019 B.O.S.S Man of the Year, Leighton 
Campbell, outlines 10 things you need to know to successfully move your business online. Campbell 
outlines the 10 under 3 major headers as follows:

STRUCTURING YOUR E-COMMERCE APPROACH
1. Model your online business to match offline operations.
2. Design your website to sell.
3. Choose your platform.

GENERATING SALES
4. Generate leads.
5. Execute the sale.
6. Collect your money.
7. Fulfil orders and ship.

AUTOMATING THE BUSINESS
8. Automate your communication.

9. Keep customers coming back.
10. Manage online operations. 

According to Campbell, one of the main things 
to consider when launching an e-commerce 
site, is to ensure that it replicates the offline 

business, giving customers the same experience 
all around. As such, the website should not only 

provide information about the company, but an 
avenue to make a purchase. “Customers typically 
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do one of four things: sign-up online, order online, book online or request a quote. You should 
position yourself to take advantage of at least one of these,” he explained.

When developing a website, persons may choose a free platform, do it themselves or pay a 
professional developer. Campbell advises that there can be challenges if the site is too basic or 
too complex. “WordPress is loved by me simply because it gives customers the ability to start with 
a basic product and then add as you go. There is no limit to where you can go with WordPress, it 
offers an app for everything and it costs only a fraction of a what you would pay for a custom-built 
website,” he added.

Some of the most effective ways to generate leads is to use the website as the main source of 
contact, as well as to use ‘call to action’ buttons which visitors will see the moment they log on 
to the website. Once the customers have absorbed the offer, the structure must be in place to 
facilitate the sale.

Payment methods for customers may include cash on delivery, direct bank transfer, cheque 
payments, PayPal, as well as local options made available through financial institutions. While 
there are options such as curb side pickup and postal services, delivery allows you to maximise 
customer experience.

In the absence of in-person interaction, automation is key to ensuring that customers can 
communicate and conduct transactions on an ongoing basis. These include automated receipts, 
invoices, shipping confirmations, responses for quotations, etc.

How do you keep those customers coming back? “I can’t tell you how many times I’ve used a 
website and then all of a sudden, it’s like the website is following me around. Once you have a 
customer’s name, phone number, email address, you can reach them wherever they are and 
send them information about your business,” he explained.

According to Campbell, managing online operations is more crucial than setting up the 
e-commerce site. “Without persons behind the business to interact with customers, process orders, 
view reports about what is happening on the system, your business will not be efficient,” he said.

The saying goes, “never waste a good crisis”. The year 2020 plunged many brick and mortar 
businesses into crisis mode. However, it also provided an exciting opportunity to evolve from bricks 
to clicks. See you online!
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PROJECT MANAGEMENT
 
FORMALISING OPERATORS IN THE JAMAICAN AGRICULTURAL AND FISHERIES SECTOR

The grant agreement between the government and the funding agency, the International 
Labour Organization (ILO) was signed on Thursday, February 4, 2020. The project is aimed at 
transitioning 100 informal small farmers and fisher folk to formal operators and enhancing their 
business management skills. 

• A Promotional campaign was launched under the theme: Agriculture & Fisheries is Big 
Business!

• Applications were opened for farmers and fishers to submit their interest in participating in 
the project.

• A Stakeholders’ Meeting was held with the following entities: Rural Agricultural Development 
Authority (RADA), Companies Office of Jamaica, Department of Cooperatives and Friendly 
Societies, Tax Administration Jamaica, Jamaica Intellectual Property Office (JIPO) and the 
Jamaica Manufacturers & Exporters Association (JMEA).

VALIDATING JAMAICA’S CULTURAL & CREATIVE INDUSTRY THROUGH ECONOMIC IMPACT 
ASSESSMENTS AND NATIONAL STATISTICAL SYSTEM (JAM NSS-CCI)
The Intergovernmental Committee for the Protection and Promotion of the Diversity of Cultural 
Expressions has approved the application submitted by the JBDC to implement the ‘Validating 
Jamaica’s Cultural & Creative Industry through Economic Impact Assessments and National 
Statistical System (JAM NSS-CCI)’ Project. The project outcomes are:

• Develop a comprehensive profile of Jamaica’s CCI;
• Conduct an Economic Impact Assessment for Jamaica’s CCI;
• Construct a Statistical Framework for data collection and dissemination; 
• Development of a strategy for Jamaica’s CCI;
• Capacity-building and knowledge transfer of the approach and methods empowering 

local Jamaican stakeholders to execute regular or annual updates of the profile, economic 
impact and strategy.

ENHANCING THE EXPORT CAPACITY OF MICRO AND SMALL AGRO-PROCESSORS USING THE CLUSTER 
APPROACH 

The JBDC submitted a proposal for funding to the Caribbean Development Bank (CDB) under 
the European Development Fund Standby Facility for Capacity Building Programme. The project 
seeks to build on the achievements of the Jamaica Harvest and Spa Jamaica projects through 
institutional strengthening of JBDC as well as that of micro and small agro-processing enterprises. 
The project is expected to achieve the following:

(1) Expansion of the Corporation’s agro-processing facilities as well as its staff’s skill set and 
knowledge; (2) Improving the ability of micro and small enterprises to develop innovative value-
added agro-processed products; (3) Developing the capacity of micro and small enterprises 
to meet international certification and quality standards for export; (4) Strengthening existing 
umbrella brands for the marketing and sale of goods to the EU and CARIFORUM markets through 
the Things Jamaican e-commerce platform. 
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A Community Stakeholder Meeting was held on August 14, 2020 with project stakeholders including 
members from the Jeffrey Town Farming Community in St. Mary. The objective of the meeting was 
to better understand how linkages could be formed to enhance the goals of the project, which 
aims to establish an agro-processing cluster.

CDB indicated that due to their internal processes, the training and certification for the Food 
Incubator (FSSC 22,000) cannot be provided by the National Certification Body of Jamaica 
(NCBJ) as they would be ineligible to provide such service to JBDC using project funds. Changes 
were made to the activities to be funded by JBDC and the CDB in order to address this challenge. 
JBDC will cover the cost of the certification for the Food Incubator (FSSC 22,000) while CDB will 
provide funding for the training components previously assigned to JBDC.

The Project Implementation team participated in a Virtual Gender, Social Analysis and Results 
Training in February 2021. The training was coordinated and hosted by the CDB.

ESSENTIAL OILS INCUBATOR PROJECT 

The Government of Jamaica is focused on developing the value chain in agriculture through 
several initiatives, including increasing the production of herbs, plants and other crops which 
can contribute to high value products. The Essential Oils Incubator Project seeks to establish an 
incubator with manufacturing capacity for the processing of oil from locally viable plant stock 
with high demand to supply the aromatherapy and food industries. 

• JBDC is currently in dialogue with HEART/NSTA Trust: Ebony Park Academy concerning 
possible partnership for the use of production space. 

• The following project management plans were created:
o Stakeholder Plan
o Procurement Plan
o Monitoring and Evaluation Plan

o Reporting Template

ACP-EU UNDP DEVELOPMENT MINERALS PROGRAMME

The ACP-EU Development Minerals Programme is a three-year, capacity building programme 
that aims to build the profile, and improve the management of Development Minerals (industrial 
minerals, construction materials, dimension stones, and semi-precious stones). The programme 
is an initiative of the African, Caribbean and Pacific (ACP) Group of States, financed by the 
European Union and the United Nations Development Programme (UNDP), and implemented by 
UNDP. 

During the reporting period, the following initiatives were undertaken:
• A Business Resource Publication was developed for the business operators.
• JBDC delivered 2 virtual trainings in 2 regions with approximately sixty (60) participants 

including representatives from Small and Medium-sized Enterprises (SMEs), private sector 
and relevant Government Ministries, Departments and Agencies (MDAs) and Approved 
Financial Institutions (AFIs).  The workshops were focused on entrepreneurial skills (specifically 
resource estimation and valorisation) including sensitisation for financial institutions and 
credit & guarantee providers.
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RURAL ENTREPRENEURSHIP & AGRICULTURAL LIVELIHOOD (REAL) YOUTH PROJECT  
The JBDC submitted a proposal in response to the REDI II Project being undertaken by the Jamaica 
Social and Investment Fund (JSIF). The Rural Entrepreneurship & Agricultural Livelihood (REAL) 
Youth Project will enhance the entrepreneurial capabilities and livelihoods of rural youth in the 
Belle Plain community and surrounding areas located in Clarendon. 

This will be achieved through their participation in a circular agricultural programme which 
is built on six pillars: 1) capacity building in the areas of agri-business and agro-processing, 2) 
establishment of an agro-processing cluster through the Belle Plain Citizens’ Association Limited, 3) 
establishment of a cosmeceuticals incubator within JBDC’s existing Incubator Resource & Centre 
to facilitate production by project beneficiaries, 4) the build-out of an agricultural value chain 
for the production of cosmeceutical items and essential oils, 5) providing market access through 
JBDC’s Things Jamaican™ eCommerce platform and its three retail stores, for the nutraceutical 
and essential oils produced, and 6) youth engagement in apprenticeship opportunities throughout 
the established agriculture value chain. The project was submitted to JSIF on November 25, 2020.

ENHANCING THE SUSTAINABILITY OF CARICOM’S CULTURAL & CREATIVITY INDUSTRIES
CDB’s Cultural and Creative Industries Innovation Fund (CIIF) is seeking proposals with a focus on 
financing of research and institutional strengthening activities within the CCI sector. 

The proposal is focused on conducting an Environmental Impact Assessment (EIA) on high-growth 
sub-sectors, namely music and festivals, in the cultural and creative industries. The project aims 
to develop a regional data-driven study with a focus on knowledge-sharing, capacity building, 
sustainable development and inclusive growth across the Caribbean region. Regional partners 
will include: 

• Ministry of Creative Economy, Culture and Sports, Barbados (Dr. Donna Greene)
• Cultural Development Foundation, St. Lucia

• Ministry of the Presidency, Department of Social Cohesion, Culture, Youth and Sport, Guyana

The proposal was unsuccessful.

CAPACITY BUILDING AND SENSITISATION FOR THE SPECIAL AND DIFFERENTIAL TREATMENT MEASURES 
PROJECT
The JBDC was approached by the Ministry of Industry, Investment and Commerce to develop a 
proposal geared towards enhancing the quality and quantity of MSMEs participating in public 
procurement tenders through capacity building interventions. The project, through its capacity 
building component, is designed to provide current and practical coverage of the Fundamentals 
of Public Procurement Process and the Special and Differential Treatment for MSMEs. The 
training is supported by the Ministry of Finance and the JBDC who has responsibility for capacity 
development for MSMEs.

The project will target 150 MSMEs in the parishes of Kingston, Manchester, St. Ann and St. James.

A proposal along with the draft training outline was submitted to the MSME Division. 

Feedback from the MSME Division indicated that there are insufficient funds to implement this 
project. JBDC is currently in discussion with the Ministry of Finance to identify an alternate option.
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SPECIAL FEATURE
‘JAMAICA CULTURAL & CREATIVE INDUSTRIES MAPPING’ POINTS TO THE NEED FOR OFFICIAL POLICY

The Jamaica Business Development Corporation (JBDC) and the British Council officially released 
the findings of the Jamaica Cultural & Creative Industries (CCI) Mapping exercise which 
was conducted during 2020. A lack of business skills was identified as a barrier to growth and 
sustainability by CCI entrepreneurs in Jamaica. Both entities are highlighting the need for the 
advancement of a CCI policy and sector coordination.

The research was conducted by international consulting firm, Nordicity which undertook 
fieldwork in Jamaica in January 2020. The methodology included roundtable meetings, focused 
group discussions, key informant interviews and consultation and capacity development with 
stakeholders from government, institutions, and the private sector. The research was analysed 
through a framework devised for the cultural and creative industries comprising infrastructure, 
skills, finance, markets, data and information, and creation and production.

According to Nordicity, the survey included over 550 CCI stakeholders reflecting a workforce of 
creative business owners, artists, freelancers and workers from across the country. The survey also 
exhibited a small majority of females (61% of respondents), and a mix of age groups, with over 
one-third of respondents under the age of 35, and over one-fifth of respondents over the age of 
54. The visual arts, performing arts, design and music sectors were highly represented in the survey, 
followed by advertising and marketing, gifts and crafts, literature and publishing, film, festivals/fairs 
and feasts, cultural heritage, television and broadcast, digital media and fashion.

The most significant opportunity for achieving growth and increased revenues identified by survey 
respondents was improving market development and sales (31% of respondents). Improving 
sector skills was considered the next most significant opportunity, including business skills (21%), 
creative and technical skills (16%), improving knowledge of IP and copyright (8%), and digital skills 
(7%). Meanwhile, increasing international exports was considered the greatest opportunity by 13% 
of respondents. Other opportunities considered by 5% of respondents included making more of 
Jamaica’s national brand globally and developing local markets and local supply chains.

Consultations pointed to discoverability, digital skills, and data as crucial 
development areas for the sector. The biggest priority was considered 
digital marketing and distribution, identified by nearly half 
of survey respondents (43%). Traditional means of market 
development were identified by just under half of survey 
respondents, including physical marketing and distribution 
(18%), showcases (13%), trade fairs (9%), and exhibitions 
(7%).

“The British Council is delighted to have supported 
Jamaica’s first mapping exercise of their creative and 
cultural industries, which confirms the centrality of certain 
sectors, like the celebrated music scene, and reveals 
huge potential in new areas such as the film industry.” 
said Pablo Rosselló de las Casas, Director Arts 
for the British Council in the Americas. “We 
hope to continue working with the Jamaican 
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government in the development of interventions and projects to further support the sector’s 
growth and internationalisation, while emphasising the need for evidence of this kind to guide 
any policies. The British Council’s Creative Economy team has been working in this area for over 
15 years, identifying and championing creative entrepreneurship, and supporting governments 
across the world (in the Americas, in Chile, Colombia, Mexico, Brazil) expand their cultural policies’ 
remit to include economic and trade development.”

Deputy CEO at the JBDC, Harold Davis says the findings are critical to the agency’s thrust in the 
development of the CCI in Jamaica. “Since inception in 2001, we have consistently maintained a 
keen interest in the CCI, especially given that the agency was mandated to manage the Things 
Jamaican™ retail store chain which provides market access for entrepreneurs within the gift 
and craft sector. Our Incubator & Resource Centre which places heavy emphasis on product 
development was also a strategic addition to our extensive suite of services ‘From Concept to 
Market’,” he said.

Continuing, he added, “We heightened national attention to the sector when we focused on the 
Orange Economy at our annual Small Business Expo & Conference in 2019 and immediately seized 
the opportunity to engage the British Council to partner with us in a historic mapping exercise, 
based on their extensive experience working with the sector at an international level. The timing 
of this initiative is perfect, as though we did not see covid-19 coming, it is now more than ever 
that the CCI needs a national intervention led by the government. We have already begun the 
discussion about digital transformation within the sector, particularly against the background that 
the world has changed and the CCI was hardest hit by the pandemic. The survey confirms the 
need for digital transformation as well as marketing skills.”

Mr. Davis added that the two entities also stimulated the CCI through its joint JBDC ‘IN CONCERT’ 
series which also examined challenges with financing and intellectual property in robust discussions 
with industry players. “These initial conversations have served to whet the appetite for more serious 
interventions now that we have the official results. By now, entrepreneurs and stakeholder should 
be well poised to work together to develop the CCI,” he said. 

The under exploitation of IP ownership was identified as the main barrier to financing by half of the 
survey respondents. Meeting stringent or unsuitable loan requirements from lenders was considered 
the second most significant barrier to financing, identified by nearly one fifth of survey respondents 
(18%). A lack of financial skills was deemed the third most significant barrier to financing, identified 
by 16% of respondents, followed by business pitching to investors (10%).

The JBDC and the British Council are recommending the following measures for sustainability:

1. Advance CCI policy and sector coordination: Building a strong institutional infrastructure 
through policy and sector coordination requires good data, sound policy positions, and the 
ability to speak with one voice to government representatives.

2. Research, measure and advocate on behalf of the CCIs: Develop a more robust system to 
account for, and measure the performance of, the cultural and creative industries.

3. Support CCI sectors through interventions: Interventions to support CCI sectors in Jamaica 
should be holistic in addressing challenges and leveraging opportunities. These include a 
funding and financing plan, capacity building, as well as international partnerships.
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ISO CERTIFICATION
The JBDC was previously engaged in a process with the objective of becoming an ISO Certified 
Company. While the implementation process was fairly advanced, there was a halt due to lack 
of funding. The JBDC was recently selected to benefit from funding from the World Bank under 
the Strategic Public Transformation Programme to re-engage and complete the process. 
The following activity was completed during the reporting period:

• Awareness training was done during five (5) sessions with staff members from most 
departments.

• Gap Audit was completed by the Consultant and a report produced.
• Implementation Committee and the Senior Management Team completed the mandatory 

Quality Management Objectives Setting Workshop. The aim of the session was to finalise 
the JBDC Quality Management Objectives. These will define JBDC’s future approach to 
quality management and will thereafter be incorporated into the upcoming ISO awareness 
training sessions to ensure sensitisation of all staff.

The project is expected to be completed by September 2021. 

DIGITAL TRANSFORMATION INITIATIVE
The Special Projects Office has commenced an initiative geared at JBDC’s digital transformation. 
The objectives of this initiative are as follows:

• To improve internal operational processes including data management
• To improve client services, access, interface and overall customer relations management
• To increase access and interface with partners and strengthen strategic partnerships

HUMAN CAPITAL DEVELOPMENT
Through its Mission Statement, the JBDC pursues ‘cost-effective delivery of technical and 
marketing services through highly committed, competent and motivated employees’. To this end, 
the organisation consistently implements training programmes which ensure that its employees 
remain adept with current trends and principles in business development. Our efforts include 
internal, local and international exposure. 

• A questionnaire was circulated to the Heads of Department to identify skills gap in each 
Department. The findings will guide the development of the Annual Training Plan. 

• The Executive Management team and Heads of Department participated in a Strategic 
Data Analytics Workshop conducted by Dr. William Lawrence on February 23, 2021.

• I.T. Department organised and facilitated ZOOM Training for 11 team members.
• A virtual sensitisation session on Mental Health was held on June 12, 2020. The session was 

aimed at sensitising staff about the effects of mental health, its symptoms and how it can 
be monitored or controlled.

• One staff member from the Food Safety Department attended an external training in Food 
Safety Preventative Controls Alliance Workshop at the Department of Chemistry, University 
of the West Indies, Mona (UWI).

• Virtual Training with HR Concepts on The Redundancy Process was attended by the HR 
Officers on June 30, 2020.

• Mastering Presentation Skills: Training was delivered by the Corporate Communications 
Manager, JBDC. 

• The HR team participated in the following workshops:
o Tutorial Training with the job placement website Caribbean Jobs.com 
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o Sensitisation Session for the use of the E-Census platform hosted by the Ministry of Finance.
• Senior Management Strategic Planning Retreat was held at the Incubator & Resource 

Centre on September 8-9, 2020; all members of the management team (including Assistant 
Managers) were in attendance.  

INFORMATION TECHNOLOGY

A significant aspect of capacity building involves technological infrastructure. Our stakeholders 
should be assured that we have the adequate systems in place so that our team can operate 
optimally. We have seen growth and greater enthusiasm among our staff members who have 
been using technology to increase productivity.

We are aiming to move beyond our target goals and/or objectives as we roll out projects that will 
enable our clients to access services to increase their likelihood of success within our competitive 
entrepreneurial environment.

JBDC was able to maintain operations that place us above expectations over the past two years; 
this is due to the implementation of cutting-edge technology and a thrust to embrace Digital 
Transformation concepts. These included remote access to support work-from-home along with 
enterprise systems such as various modules from Microsoft Office 365, i.e., Teams, which were 
implemented with success. 

We are now poised to rollout Exchange Hybrid email system (Cloud-Based) which would bring 
us closer to a fully transformed entity at the forefront of technology. There is also the continuous 
effort to ensure that our fleet of PCs, printers, communication peripherals are replenished within 
the stated manufactured life cycle. JBDC’s IT department is now completing assessment and 
recommendations to address network and possible cyber threat strategies to guarantee a more 
secure computerised environment.
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AUDITED FINANCIALS

AUDITED FINANCIAL 
STATEMENTS
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JAMAICA BUSINESS DEVELOPMENT CORPORATION
HEAD OFFICE

14 Camp Road, Kingston 4, Jamaica
Tel: (876) 928-5161-5 Fax: 928-8626

Toll Free: 1-888-232-4357

INCUBATOR & RESOURCE CENTRE
Unit 10a, 76 Marcus Garvey Drive, Kingston 13

Tel: (876) 618-0605, 758-3966-8
Website: www.jbdc.net

BUSINESS CENTRES

St. James
Shop 11, 4a Cottage Road

Impact Plaza, Montego Bay
Tel: (876) 953-4477

St. Ann
St. Ann Chamber of Commerce

Pineapple Place, Ocho Rios
Tel: (876) 508-2104, 972-2629

Westmoreland
The Source CRC, Lot 224 Barracks Road

Savanna-la-mar, Westmoreland
Tel: (876) 918-1333, 550-1908

Manchester
Suite 26, RADA Building

23 Caledonia Road
Mandeville, Manchester

Tel: (876) 625-3406

St. Thomas
49 Queens Street,

Morant Bay, St. Thomas
Tel: (876) 516-8158


