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To pursue developmental policies that foster sustainable

modernization and growth in the productive sector,

effective modernization of the business environment,

cost-effective delivery of technical and marketing

services through highly committed, competent and

motivated employees.

OUR MISSION
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CORPORATE PROFILE

The Jamaica Business Development Corporation 

(JBDC) has been established as one of the premier 

government agencies providing business support 

services to Jamaican businesses. From guiding business 

start-ups, business advice and consultation, research, 

business monitoring, training, inancial advice, market 
access and product development, the organization 

which falls under the portfolio of the Ministry of Industry, 

Investment and Commerce (MIIC), strives to continually 

fuel the local economy through growth and development 

of the Micro, Small and Medium-sized enterprises 

(MSMEs).

 

The JBDC operates from corporate ofices in Kingston 
and satellite locations in Mandeville, Hanover, Montego 

Bay, Westmoreland, St. Ann and the University of the West 

Indies (UWI), Mona Campus. Incubation and technical 

support for start-ups and more established businesses 

are facilitated through the organization’s Incubator and 

Resource Centre (IRC) located on Marcus Garvey Drive in 

Kingston. At this location, small producers in the fashion, 
jewellery, craft and food sectors utilize equipment and 

ofice facilities as extended support to manufacturers of 
local goods. Trained engineers employed to the JBDC 

provide additional support to small factories, as well as 

graphic design, product packaging, development and 

prototyping, product assessment and industry speciic 
research to new business owners.

 

Market access and retailing opportunities are also 

provided through the Things Jamaican retail chain 

which aims to promote and build “Brand Jamaica”. 

Things Jamaican has stayed true to promoting craft 

development and to showcasing and retailing the 

best and highest quality Jamaican-branded products. 

It is one of the largest purchasers, distributors and 

promoters of authentic Jamaican products currently 

marketing brands for over 400 active suppliers island-

wide. Stores are located at the Sangster International 

Airport, Norman Manley International Airport, Port 

Antonio Marina, Devon House, Negril Boardwalk 

Village and JBDC Corporate Ofice.

Bolstered by the support of both local and international 

funding agencies as well as the Government of Jamaica, 

JBDC facilitates several business development 

projects which assist groups of entrepreneurs to 

introduce new products and innovations into the local 

marketplace. The JBDC initiative is a cooperative 

arrangement between government agencies, private 

sector, academia and research communities.
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.................................................... ............................................
Minister’s Statement

The Ministry of Industry, Investment and Commerce, the 

business-focused Ministry, continues to advocate for and 

pilot legislative and policy changes which will drive economic 

growth and  job creation,  and lead to the transformation of 

the Jamaican economy and its  integration into the global 

economy.

Recognizing that small businesses are the engine of growth 

and job creation, the Ministry sees the role of the Jamaica 

Business Development Corporation (JBDC) as critical to the 

achievement of its goals. The JBDC will continue to support 

the Micro, Small and Medium-sized Enterprise (MSME) sector 

through a wide cross section of training and capacity building 

programmes, and strengthen its own capacity to support 

the sector, enabling it to become dynamic and robust,  so 

contributing in a major way to the transformation of Jamaica.

 

Most jobs are created by small businesses, and because 

MSMEs are typically more labour-intensive than large 

businesses, they are  critical to the job creation effort which in 

turn has a positive impact on social stability.

 

As we celebrated ifty (50) years of nationhood, the JBDC 
capitalize on the opportunities of Olympic 2012 by showcasing 

over three hundred and ifty (350) authentic, high quality, 
export-ready products, under the Things Jamaican brand, 
during the 2012 Olympics and Jamaica 50 Celebrations held 
in the  U.K. This showcased the Jamaican brand as a global 
brand, conforming to the highest standards.

This iscal year, the Ministry has increased its allocation to the 
JBDC, because of the strategic importance of the agency 

to the overall growth agenda and job creation effort. JBDC 

will undertake the full range of business development service 

interventions to support MSMEs, including business advice, 

generalized and customized training, product design, product 

development, branding, fashion and graphic design, marketing 

consultations, packaging and labeling. 

 

The full range of support to be provided to the MSMEs through 

the JBDC will move the sector towards greater levels of 

prosperity, in accordance with the goals of the National 

Development Plan, Vision 2030.
 

Hon. Anthony Hylton M.P.
Minister of Industry, Investment & Commerce 
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Chairman’s Overview
.................................................... ..................................

As Chairman, I have the privilege of viewing the larger picture 

of the successes and challenges of the Jamaica Business 

Development Corporation (JBDC) for this year.

2012/13 was another year of progress for the JBDC, where a 
mixed business development support was balanced by good 
progress in technical guidance, inancial services and market 
access, in line with our key strategic goals.

Despite a challenging environment, I believe that this period 

marked another year of growth for JBDC in the delivery of our 

strategy and in generating more sustainable programmes for 

stakeholders in the Micro, Small and Medium-sized Enterprises 

(MSMEs).

We made signiicant improvements to our operations: 
increasing the number of clients we served in comparison 

to the previous year, improving our workforce to ensure 

eficiency, facilitating opportunities for entrepreneurs to gain 
exposure in international markets, as well as strengthening our 
internal systems. As a result, our business advisory services 

accounted for the majority (69%) of the services provided by 

the JBDC, which is a signiicant milestone since our strategic 
vision was keen on delivering core services including: business 
consultation, business development training, business 

planning and business monitoring and mentoring.

On joining JBDC, I set out three clear priorities for the Board 

and we remain irmly focused on these key aspects. First, to 
debate and agree on our strategy, holding the executive team 
accountable for its execution. Second, to ensure we have the 
most talented team to execute our strategy and that we plan 
effectively for succession. Finally, to set the tone of ‘making 

service priority’, supported by the appropriate governance 

structures and their effective implementation.

The Board recognizes that these matters will not come 

automatically, particularly with the limitations presented by 

“...I believe that 
this period marked 
another year of 
growth for JBDC...”
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the lack of resources. Additionally, fundamental changes are 

necessary in the areas of customer service, marketing and 

awareness in the public space. In recent years, I have noted 

signiicant progress in embedding a culture in the company 
that puts MSMEs irst and this demands an understanding of 
our audience needs, behaviours and activities. 

The fundamental and revolutionary changes taking place 

to the culture of the JBDC are essential. Our progress will 

become increasingly visible to our stakeholders, as customers 

experience the tangible beneits of the improvements we are 
making. We are conident that these changes will deliver a 
more valuable company.

In summary, while our operating environment remains 

challenging, it is also not without substantial opportunity for 

companies that deliver innovation and act with responsibility. 

The Board has every conidence in the strength and resilience 
of the CEO and her senior management team, and believes 

the JBDC is taking all the necessary steps to build a 

stronger organization that can generate sustainable value for 

entrepreneurs and the MSME sector.

Delivering and executing this level of change requires hard 
work, perseverance and most of all commitment. I am always 

impressed by the efforts of our employees wherever they work, 

whether frontline or otherwise and I thank them sincerely for 

their contribution this year.

Doreen Frankson
Chairman

J A M A ICA  BUSINESS DEVEL OPM ENT CORPORATION   A NNUA L  REPORT 2 0 1 2  -  2 0 1 3

7



and competitive business development company, 

providing a suite of support services to our customers. 

Our business model clearly outlines the path we have 

chosen to facilitate the development of enterprises and 

entrepreneurship through empowerment and capacity 

building initiatives.

The success of our plans to date gives us conidence 
that it will continue to create growth for us and the 

stakeholders we serve in the future. We remain laser 

focused on the key aspects of our strategy, which 

remain unchanged:
• Offer solution-oriented services that are   
 relevant to entrepreneurs, small    
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At the Jamaica Business Development Corporation 

(JBDC), we believe that the Micro, Small and Medium-

sized businesses are critical drivers for sustainable 

development and growth of any nation. Our strategy 

is to ensure that all our processes transform, build 

and drive this sector into full productivity and success 

through cohesive, innovative solutions and services. 

We continuously work to increase the quality of our 

outputs; keeping in mind the responsibility we have for 

the development of businesses and entrepreneurs who 

are relying on our systems and operations to improve 

their own functions. Quality has been one of our main 

themes since our inception and a commitment, which 

has paid off through increased customer satisfaction 

for the current inancial year. 

Year 2012-2013 was an eventful one. It was a year of 
structural changes for the JBDC, having developed a new 

operational strategy, prepared numerous entrepreneurs 

to participate in global markets as well as launched 

and implemented numerous developmental projects 

including: Furniture Jamaica, Craft Biz and the MSME 
Energy Conservation and Eficiency programmes. In 
addition, we have implemented new business models 

and began our transformation into a more cost-eficient 

CEO’s Report
.................................................... ......

“...We remain focused 
on our core business, 
offering advisory 
services through 
business consultation, 
business development 
training, business 
planning and business 
monitoring and 
mentoring...”
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 businesses and start-up companies.

• Provide current information, on    
 government business-related    

 products, programs, services and   

 regulations that are accurate,    

 helpful, relevant and timely.

• Accelerate development of new business   
 products our customers want and value.

• Work together effectively as one team,   
 leveraging and integrating our corporate   

 assets.

During 2012 and at the beginning of 2013, we have 
noticed an increased interest in product development 

and technical support offerings from our clients. 

This resulted in a total of 341 client interventions in 
technical assistance alone and 183 interventions 
through our Things Jamaican consultations. The 

priority support for entrepreneurs continues to be 

in the area of funding and inancing for businesses, 
and JBDC has facilitated a total of 138 interventions 
through the Financial Services Unit, with primary 

focus of providing loan access and inancial advice 
to the MSME sector. Though very effective, the 

Financial Services Unit saw a decline at the end of the 

period, due to inadequate or unavailability of funds to 

un-lend to the sector. This resulted in our inability to 

offer this very unique product to our clients. 

Despite the many challenges, we remain focused on 

our core business, offering advisory services through 

business consultation, business development 

training, business planning and business monitoring 

and mentoring. For the inancial year 2012-2013, the 
JBDC assisted 4421 MSMEs in approximately 8800 
interventions.  This represents a 167% increase over 

the previous iscal year where 1655 MSMEs were 
assisted.  The Business Advisory Services (BAS) 

department is the irst point of contact for all clients, 
and the current numbers reported by the unit is used 

as a proxy to indicate the total clients seen for a 
speciic period.

With a deliberate focus on the MSME sector by the 

Government of Jamaica, the effects of globalization 

and limited employment opportunities among other 

things, we anticipate that this trend will continue to 

the next inancial period. To further strengthen our 
performance as an agency of Government and 

a corporate citizen, we will revisit our materials 

and objectives during 2013, and continue to 
strengthen our existing structures and improve 
our daily operations in line with the changing 

needs of our clients and the industry as a whole.

Regardless of the ongoing challenges in the 

external environment, we expect to contribute 
to the national developmental goals signiicantly 
in the years to come. We hope you will enjoy 

this report, as you take the opportunity to learn 

more about the work we do at the JBDC and 

how we tackle our challenges and opportunities 

in a competitive environment. 

As always, we thank you for your support of our 

efforts in 2012-2013 and look forward to your 
continued support over the upcoming periods.

Valerie Veira J.P.
Chief Executive Oficer
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Deputy CEO’s 

Technical Report
......................................................................

The technical operations of the Jamaica Business 

Development Corporation is highlighted as one of 

the key outputs in delivering tangible support to 

the clients and stakeholders of our organization, 

speciically to the producers and manufacturers 
of authentic Jamaican products. To this end, 

we must underscore major achievements 

in the operations of Things Jamaican, 

Business Advisory Services (Business 

Monitoring Programme) and Technical 

Services departments.

For the reporting period, Things 

Jamaican delivered total sales of 

approximately $88,820,020.00 to 
include retail sales from ive (5) stores 
and revenue earned from participating 

in the Jamaica 50 events and 
the Meet Jamaica Initiative 

in   London, UK. The Donald 
Sangster International Airport continues to be our lead income earner, accounting for the majority of sales (48%), 

followed by Norman Manley International Airport, which accounted for 29.1% of total sales. The chain procured 

merchandise from approximately 284 suppliers, 41 of which were new (product) suppliers.

Local manufacturers including Artisans, Fashion Entrepreneurs, Book/Music Publishers as well as Food and 

Agro-Processors have beneited from remarkable exposure at the Meet Jamaica Initiative and Jamaica 50 
celebrations held in Kingston and in the United Kingdom during the staging of the Olympic games. This resulted 
in total sales of £64,591 or 14,048 units of merchandise in aromatherapy, entertainment (5%), fashion (5%), 
fashion accessories (8%), food (56%), home (3%) and Jamaican branded souvenirs (23%).

We continued to provide support to our clients in order to develop market-ready products for export. To enhance 
the output levels of our producers, we introduced the Business Monitoring Programme to guide the hand-holding 

process for new and ledgling entrepreneurs. The programme, which was implemented under JBDC’s Business 
Advisory Services, is an intricate system of mentoring and monitoring our clients; diagnosing existing ailments, 
identifying developmental gaps, analyzing growth capacity, prescribing solutions, designing interventions and 

monitoring and evaluating the process of their growth. At the end of the reporting period approximately 115 
clients were registered in the programme.

Finally, product screening was deemed critical to the developmental process, and as such the Technical and 

Marketing Services Units coordinated product screenings, where client products were assessed for marketability 

and overall design and production quality. Despite a challenging year, we managed to see signiicant growth with 
the number of products screened for our clients. A total of 270 products were screened during the period, this 

represented growth of over 100% compared to the previous iscal period.

The Technical Services Unit also assisted with the development or enhancement of approximately 160 new
products for clients during the period.
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CORPORATE GOVERNANCE
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The organization is lead by our 12-member Board made up of individuals who have a diverse range 

of experience from various professional disciplines, and who bring their informed perspective to the 
company’s widespread Governance activities. 

COMMITTEES OF THE BOARD

In addition to sheduled monthly meetings, the Board convenes special committees on a bi-monthly 

and quarterly basis to provide strategic support for the more broad-scale work of the Board. The 

committees are represented as follows:

1.  Finance & Audit - Chairman: Director Mark Richards
2.  Administration & Projects - Chairman: Director Yvonne McCormack
3.  Marketing & Public Relations - Chairman: Director Shane Alexis

MANAGEMENT TEAM 

The key functions of the JBDC are, executive within ive (5) core areas, namely: Business Advisory 
Services, Technical Services, Industrial Secretariat Services, Marketing Assistance and Financial 

Support Services. The operational support areas of Administration, Information Technology, Human 

Resources, Public Relations and Finance are integral to the successful operations of these core 

services.  With a staff complement of approximately 130 employees, the JBDC operations are 
led by a highly qualiied management team comprising the Chief Executive Oficer, Deputy Chief 
Executive Oficer and Senior Managers for all the core areas of the organization. 

11
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Ms. Doreen Frankson
CHAIRMAN

Ms. Shannon Guthrie
DIRECTOR

Ms. Valerie Veira
CEO & DIRECTOR

Mr. Kenyama Brown
DIRECTOR

Mr. Silburn Clarke
DIRECTOR

Mrs. Marva Peynado
DIRECTOR

An accomplished negotiator, strategist 
and business leader with over 30 
years of professional experience in the 
industrial, manufacturing and productive 
sectors.

Manager of Organic Vision, he is also 
Special Adviser to the Minister of 
Industry, Investment and Commerce.

Executive Assistant at the Factories 

Corporation of Jamaica.

A Banker, she is Assistant General 
Manager at the National Commercial 
Bank (NCB).  

Founder and CEO of Spatial Innovision 
Limited. He is also President and largest 
shareholder of Land Management 
Consortium.

Business woman and Managing Director 
of EdgeChem.

BOARD OF DIRECTORS
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Dr. Shane Alexis
DIRECTOR

Mr. Michael Ennis
DIRECTOR

Ms. Yvonne McCormack
DIRECTOR

Mrs. Andrine Higgins
DIRECTOR

Sheldon Smalling
DIRECTOR

Mr. Mark Richards
DIRECTOR

Business woman, St. Catherine 
Councillor and past president of the 
Portmore Citizensí Advisory Committee 
(PCAC).

Logistics and supply chain expert, she 
is CEO of APL Freight Limited and Ezone 
Jamaica.

Attorney-at-Law and Senior Compliance 
Officer employed to the Tax Administration 
Jamaica (formerly Inland Revenue 
Department).

A well regarded General Practitioner and 
Family Physician at Ruthven Medical 
Centre.

Expert in the ICT, Energy and Agro- 

Processing Industries. He is also the 

Founder and Managing Director of 

Compumart Jamaica Limited and Project 

Analyst at Project Development Services 

and Associates.

Consultant with a range of skills in 
Logistics, Finance, Accounting and 
Community Relations.

BOARD OF DIRECTORS
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Mr. Harold Davis
DEPUTY CEO 

Mr. Ryan Peralto
DIRECTOR,
INCUBATOR & RESOURCE CENTRE

Mr. Colin Porter
MANAGER, 
TECHNICAL SERVICES

Ms. Keneshia Nooks
MANAGER, 
CORPORATE COMMUNICATIONS

Ms. Michele Cowan
FINANCE MANAGER  

Mrs. Janine Taylor
MANAGER, 
THINGS JAMAICAN

MANAGEMENT TEAM
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Mr. Paul Chin
CREDIT MANAGER

Ms. Dorrett Scott 
MANGER,
INDUSTRIAL SECRETARIAT

Mrs. Mervelyn Harvey-
Doughorty
MANAGER,
HUMAN RESOURCE MANAGEMENT 
& DEVELOPMENT

Mr. Nigel Collins
MANGER,
INFORMATION TECHNOLOGY

Ms. Ann-Marie Brown
MANAGER,
ADMINISTRATION

Mrs. Althea West-Myers
MANAGER, 
BUSINESS ADVISORY SERVICES

MANAGEMENT TEAM
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OPERATIONAL DISCUSSIONS AND ANALYSIS

Total Clients
For the inancial year (FY) 2012-2013, JBDC assisted 
4421* MSMEs in approximately 8800 interventions.  This 
represents a 167% increase over the previous iscal year, 
where 1655 MSMEs were assisted.  Assistance was given 
in areas particular to business advice and consultation, 

product development, marketing assistance, inancial 
advice and access to loans. Clients assisted represented 

the fashion, gift and craft, food and agro-processing, 

agriculture and service sectors.

New and Returning Clients
JBDC experienced a signiicant increase in both new 
and returning clients. This increase was primarily due to 

SUMMARY OF CORE FUNCTION AREAS

 

Business 
Advisory Services 

Technical 
Services 

Industrial 
Secretariat 
Services 

Marketing 
Assistance 

Financial  
Services 

Offer business advice 

and mentoring, 

business plan 

preparation and 

analysis, programme 

and project 

management, 

business training, 

assessment of 

entities and preparing 

clients to access 

financing and 

technical support. 

Provides a wide 

range of technical 

assistance 

including: product 

design and 

development, 

business 

incubation 

management, plant 

and production 

engineering, food 

technology, 

customised hands-

on workshops, 

prototype and 

product 

development, 

branding, fashion 

and graphic 

design, 

patternmaking, 

packaging and 

labelling services. 

 

Provide guidance 

for programme 

strategies, with the 

analysis and 

interpretation of 

industry statistics 

and MSME 

resource materials. 

Through strategic 

alliances, source 

local and 

international 

funding to support 

programmes that 

allow stakeholders 

to access training 

and technical 

upgrading. . 

 

With six (6) 

branches of 

strategically 

located Things 

Jamaican retail 

stores, clients have 

the opportunity to 

promote and sell 

their products to a 

wider market.  

Further marketing 

is provided through 

JBDC’s 

participation in 

local and 

international trade 

fairs and expos. 

For this process 

the Clients’ 

products are 

screened and 

recommendations 

given to improve 

viability. 

 

Business 

development loans 

are offered to 

eligible MSME 

applicants within the 

productive sector. 

This division also 

administers loans 

and grant funds on 

behalf of other 

agencies. 

the Jamaica 50 euphoria which encouraged prospective 
and existing clients’ inquiries and request for assistance 
in developing new and improving existing products with 
the aim of capitalizing on the opportunity.  This trend is 

illustrated in Table 1, where three times as many returning 

clients were assisted by JBDC in FY 2012-2013, when 
compared to the previous iscal year.  The same can be 
said for new clients, as twice as many (130% increase) 
clients were assisted by JBDC in the current iscal year 
when compared to the previous period.   There is no 

doubt that JBDC’s reach has grown and this is evidenced 

by the fact that more new clients (2553) were assisted by 
JBDC, when compared to returning clients (1859). 

CLIENT OVERVIEW AND DEMOGRAPHICS

16 * Th e Bu s i n es s  A d v i s o r y  Ser v i c es  ( BA S)  d ep ar t m en t  i s  t h e  f i r s t  p o i n t  o f  c o n t ac t  f o r  a l l  c l i en t s .  Th e num b er s  r ep o r t ed  b y  BA S i s  u s ed  as  a  p r o xy  t o 

i n d i c a t e  t h e t o t a l  c l i en t s  s een. 
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Figure 1 : Comparative Review of Number of Clients (MSMEs) Assisted

Table 1: Comparative Review Percentage Change of Client In-Flow

New and Returning Clients

In the current period, client break down by gender resulted in an almost 50/50 split of male to female clients. 
The gender breakdown for the previous year illustrated an identical segmentation. In both years, female clients 

slightly out-numbered male clients by a narrow margin of 0.3%. 

Total Clients

Clients by Gender

 Figure 2: Number of Clients by Gender (FY11-12)                 Figure 3: Number of Clients by Gender (FY12-13) 

831
50.2%

49.8%
824

Male Female

Number of Clients by Gender

FY 2011-2012

2215
50.2%

49.8%

Male Female

Number of Clients by Gender

FY 2012-2013

2197

Returning Clients

New Clients

FY 2011-2012 FY 2012-2013 % Change

546 1859 240%

1109 2553 130%
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Total Interventions

Clients’ Reported Workforce Volume 

Figure 4: Interventions by Category - FY 2012-2013

Figure 3 presents a comparative overview of the number 
of employees reported by clients for 2011-12 and 2012-

13. For the period, 2011-12 JBDC clients reported 
1092 employees, while for 2012-13 clients reported 
2698 employees. This represents a 147% change in the 

number of reported employees. The relected change 
is not a real increase in the number of persons being 

employed by MSMEs but results from the increase 

in the number of clients assisted by JBDC during 

the review period.   What is certain is, in both years, 

reported number of employees peaked in November 

and gradually declined in December to January.

Service interventions implemented by JBDC were administered by four (4) of the core units within the organization:

Business Advisory 

Business Advisory Services accounted for the majority (69%) of interventions administered by JBDC for the review 

period.  This represents an increase of 3% in comparison to the previous period.  The main services offered in this area 
were business consultation, business development training, business planning and business monitoring and mentoring. 

Marketing Assistance 

Through strategic marketing, clients were provided with local and international market access via in-store and electronic 

promotion, as well as participation in local and international trade shows provided by Things Jamaican and JBDC’s 

Client Marketing Unit.   A total of 183 interventions were facilitated which accounted for 15% of the total interventions.   
This represents a 7% increase over the previous iscal year where marketing assistance accounted for only 8% of all 
interventions. 

Intervention by Category - FY 2012-2013

69%

10%

15%
6%

Technical Services

Marketing Assistance

Financial Services

Business Advisory
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INTERVENTIONS*  OVERVIEW

* In t er v en t i o n s  r e f er  t o  an y  d i r ec t  o r  i n d i r ec t  c o n t ac t  w i t h  c l i en t s  t hr o u g h  t h e f o l l o w i n g  m ed i a :  o n l i n e,  f ac e- t o - f ac e,  t e l ep h o n e,  s i t e  o r  o f f i c e  v i s i t s , 

r ev i ew  o r  d ev e l o p m en t  o f  d o c um en t s ,  w o r k s h o p s  an d  m ar k et  s e t t i n g s .   Th i s  a l s o  i n c l u d es  t i m e s p en t  w o r k i n g  o n  a  p r o j ec t  f o r  a  c l i en t  s u c h  as : 

w r i t i n g  a  d o c um en t ,  d o i n g  a  b u s i n es s  p l an  o r  c o n d u c t i n g  r es ear c h  f o r  t h e  c l i en t .  
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Technical Services
 
The focus of JBDC’s technical assistance is product development, inclusive of packaging design, product design and 

general product and process enhancement as well as the delivery of technical training workshops. In this regard, JBDC 

facilitated a total of 341 technical assistance interventions; this represents a 7% decrease from the previous year. 

Financial Services 

By providing business development loans to applicants in the sector, JBDC sought to address the constraints and lack of 

access to inance that the productive MSME sector experienced. This resulted in the development and implementation of 
the Financial Services Unit in January 2009.

The Financial Services Unit, with the primary focus of providing loan access and inancial advice, facilitated 138 interventions 
representative of 6% of the organization’s total interventions.  This represents a 2% decrease in total interventions by the 

Unit when compared to the previous iscal year.  For the period under review the inancial services unit approved a total of 
26 loans amounting to $35,515,000 and as at March 31, 2013, eighty-nine (89) loans were outstanding to MSMEs with a 
combined value of $108,362,695. 

The Unit’s access to funds for on-lending was completely restricted during the latter half of the inancial year (evidenced 
from the decrease above), resulting in a complete cessation of lending activities. Nonetheless, it is noted that inancial 
services continue to be an integral component of MSME business development and success. Therefore, with this in mind, 

the JBDC has embarked on a path to transform the FSU from a dedicated lending operation to one of inancial consultancy 
aimed at building the capacity of MSMEs and preparing them to more comfortably traverse the existing inancial market.
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The table above illustrates a comparative review of business development training organized and convened by 

the JBDC for the FY 2012-2013 and FY 2011-2012. The total number of trainings and participants both had large 
increases of 170% and 192% respectively.

The table above illustrates a comparative review of technical development trainings organized and convened by 

the JBDC for the FY 2012-2013 and FY 2011-2012. The total number of trainings and participants both had large 
increases of 89.5% and 87% respectively.

MSME TRAINING & CAPACITY BUILDING

Training Interventions (Volume)

The JBDC conducted a series of training sessions island-wide, which focused on business and technical development. 

Below is a list of some of the major training sessions conducted by the organization over the reporting period:
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Business Management  Pattern Making  

Business Formalization  Fashion Trends

Financial Management  Draping

Business Plan Writing  Jewellery Making

Costing and Pricing   Operations and Maintenance (Furniture)

Marketing    Coffee Break

Customer Service   Food Safety and Hygiene

     Baked Products

Business Development

Training

Technical Development

Training

Business Development Training

FY 2011-2012 FY 2012-2013 %  Change

70   119   70%

1834   3529   93%

Number of Trainings

Number of Participants

Technical Development Training

FY 2011-2012 FY 2012-2013 %  Change

19   36   89.5%

215   402   87%

Number of Trainings

Number of Participants
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Product Screening

The Technical Services and Marketing Services 

Units coordinated product screenings, where client 

products were assessed for marketability and overall 

design and production quality. The graph illustrates 

the number of product screenings carried out by both 

units. Products screened ranged from the following 

sectors: gift, craft, home, and entertainment, fashion 
and fashion accessories.  The graph also shows 

comparative igures for products screened for both 
the 2011-2012 and 2012-2013 inancial years. Both 
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270

Total Number of Products Screened

Over Two Consecutive FYs

FY 2011-2012            FY 2012-2013

Merchandising Technical Services

units had a signiicant increase in product screening in the 
period under review; the Marketing Unit had an 25.6% 
change increase when compared to screenings done 

by the unit in the FY 2011-12. The Technical Services 

Unit had a 46% change increase when compared to 

the same period. Increases in product screenings for 

both units were directly impacted by new and returning 

clients who attempted to capitalize on the Jamaica Fifty 

celebrations.
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The JBDC Incubator and Resource Centre (IRC) 

provides hand-holding and incubation services for 

start-up and existing small businesses. Located at the 
Garmex Free Zone on Marcus Garvey Drive, the centre 
houses three (3) incubators: fashion, craft and the food/
agro-processing units. The Technical Services Unit, 

which delivers technical assistance to micro, small and 

medium enterprise clients, is also housed at IRC. For the 

period under review, the incubator provided incubatory 

services to thirty-ive (35) entrepreneurs in the fashion, 
food and craft sectors.

The Fashion Incubator accommodates individuals and 

small entities in need of equipment and production 

space to complete orders. The Fashion Incubator also 

coordinated three workshops and was responsible for 

the development and distribution of two publications.

The workshops coordinated for the period focused on 

pattern making, fashion trends for spring/summer 2013, 
and draping. The workshops engaged approximately 
eighty-ive (85) participants.  The unit produced the 
Pattern-Making Manual and Fashion Trend publications; 

which provided information and developments on the 

fashion industry, with speciic focus on capitalizing on 
current trends and demands.

The Craft Resource Centre provides product assessment 

and consultation, concept, production and prototyping 

as well as product enhancement. For the year under 

review, the focus of the centre was furniture and jewellery.  

The Incubator coordinated Jewellery Making Workshops, 

where emphasis was placed on creating jewellery 

from coconut shell, recycled materials and resin.  An 

Operation and Maintenance workshop speciic to the 
furniture industry was also conducted. A total of 77 

participants were engaged for these interventions. The 

incubator was also responsible for the publication of 

a Trend Booklet that focused on new and upcoming 

trends in furniture designs and manufacturing.

Fashion Incubator

Craft Resource Centre

BUSINESS INCUBATION FOR MICRO 
AND SMALL ENTERPRISES 

Incubator and Resource Centre
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Food Resource Centre 

The Food Resource Centre provides a well-equipped 

industrial kitchen outitted with commercial range/oven, 
commercial mixer, convection oven, deep fat fryer, griddle, 
blender, refrigerator and freezer. The centre also provides 

an in-house food-processing specialist, with signiicant 
experience in food processing and preparation. The 
centre facilitates commercial food preparation, product 

assessment, consultation, recipe testing, and development.

Over 20 formulations were developed in addition to 

formulation adjustments and food preservation methods. 

The Resource Centre hosted a Coffee Break Workshop 

where 14 participants were trained in preparing coffee 

sessions professionally. Topics explored basic food 
hygiene, costing, branding and general presentation.

The centre also provided catering services to 16 events 

both internal and external to JBDC, where the highest 
number of persons catered for was eighty.  

Things Jamaican continues to provide market support and 

a retail outlet to MSME clients. The Things Jamaican brand 

has been consistent in maintaining the focus of marketing, 

promotion and retailing of locally-made products. Products 

available in the retail stores notably represent a standard of 

high quality and authentic Jamaican products. 

There are currently six (6) retail outlets:

• Boardwalk Village (Norman Manley Boulevard,  
 Negril)

• Corporate Store (JBDC Head Ofice)
• Port Antonio Marina
• Devon House
• Norman Manley International Airport
• Donald Sangster International Airport
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MARKET ACCESS THROUGH THINGS JAMAICAN 
RETAIL OUTLETS
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One hundred and thirty-seven (137) new clients were screened for several product categories including 
aromatherapy, souvenirs, confectionery and sauces, fashion, gift and craft as well as home and accessories. Of 

the clients screened, Things Jamaican engaged 41 suppliers who provided 129 new products, which gained 

market access through the retail stores. Products that were not selected based on quality and inishing were 
recommended for product development.

A total of 169 supplier products were given market access through participation in local and international events.

Marketing Consultation, Product Review and Analysis

Market Access: Retail, Distribution and Tradeshow Participation

MAJOR OUTPUTS AND TARGETS ACHIEVED

A Memorandum of Understanding (MOU) was established between the Jamaica 50 Secretariat (Jamaica 50), 
a unit of the Ministry of Youth, Sports and Culture and JBDC , where JBDC through Things Jamaican was 

selected as the oficial retailers of Jamaica 50 merchandize. 

The MOU also established agreements for the co-management of the MSME unit of the licensing and 

merchandising programme, which includes recommending the best structure and strategy to create an 

accessible programme for the MSME market, identifying attractive and marketable product collections relecting 
the spirit of Jamaica 50 and providing access to retail and marketing services through the establishment of an 
oficial Jamaica 50 concept space within the Things Jamaican retail stores. Several suppliers were subsequently 
contracted to create merchandise to outit the space.

To ensure sale of the merchandise, Things Jamaican participated in approximately ive (5) Jamaica 50 endorsed 
events. These included:

·       JDF Military Tattoo (Up-Park Camp)

·       JAAA National Senior Trials (National Stadium)

·       Fun In The Son (Heroes Circle)

·       Jubilee Village (National Stadium)

·       Celebrating the Past...Preserving the Future (Portmore New Testament Church of God)
 

Jamaica 50 Celebrations

Figure 1. Graph showing the sales made at each event.
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Local manufacturers including Artisans, Book & Music 

Publishers and Agro-Processors have beneited from 
remarkable exposure at the ‘Meet Jamaica Initiative’ 
and Jamaica 50 celebrations held in the United 
Kingdom during the staging of the Olympic Games. 

The initiatives, which were staged collaboratively 

with a number of private and public sector agencies 

sought to capitalize on the retail opportunities for 

locally manufactured goods. The leading organizers 

were the Ministry of Youth and Culture, Ministry 

of Tourism, Ministry of Industry, Investment and 

Commerce, Jamaica Promotions Corporation 

(JAMPRO), Jamaica Tourist Board (JTB), Jamaica 

National Building Society and the JBDC through 

Things Jamaican.

Operating from two major retail outlets in London’s 

O2 Arena and Birmingham Square and two ‘pop 

up’ stores at the I Love Jamaica Day and Brixton 
Splash Festivals held in celebration of Jamaica’s 50th 
anniversary, approximately 121 suppliers received 
market exposure, brand identiication and other 
beneits from the initiative. Important to note is that 
over 70% of participants comprised micro and small 

businesses with products entering the UK market for 
the irst time.

Things Jamaican ‘Meet Jamaica Initiative’ at London Olympics

The stores presented merchandise in the fashion and fashion 

accessories, food, home accents, aromatherapy, literature 

and coffee categories, as well as a range of Jamaica 50 
branded souvenirs. Things Jamaican reported success 

for the Food, Fashion and Souvenir product categories, 

noting the highest sales igures for manufacturers of these 
products. The top sellers included t-shirts, herbal teas, 

sauces, baked goods and books. Visitors came from the 

Jamaican Diaspora, Afro-Caribbean communities as well 

as the United States, Europe and Asia.

In keeping with the spirit and excitement of the Jamaica 
Fifty and Olympic celebrations, customers were drawn 

to products that were reminiscent of Jamaican lifestyle 

and culture such as black, green and gold apparel and 

accessories, cookbooks and books on folklore. The 

Things Jamaican temporary shops recorded over 15,000 
visitors with over 11,000 translating into actual sales over 

ten days.

From this programme, Things Jamaican recorded net Supplier earnings of Nine Million Nine Hundred and Thirty 

Three thousand and ninety nine dollars and seven cents ($9,933,099.07). This amount relects sales at all local 
events and retailing activities initiated by the sales team.
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• 55% of all items sold were food (i.e. 
 baked goods from Jamaica Producers)

• 35% of all items sold were souvenirs 
 (Jamaica 50 memorabilia)

• 46% of all items sold were food
• 15% of all items sold were souvenirs 

Things Jamaican UK Retail Analysis Report

Sales Performance for Things Jamaican Pop Up Stores in 

Birmingham, Brixton and I Love Jamaica Festival 

Sales Performance for Things Jamaican Shop 

in London O2 Arena (Jamaica House)
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Overview of Supplier Sales Performance and Supplier Earnings

For the inancial year ending 2012 - 2013, the total volume of goods procured for the Things Jamaican chain was 
154,863. This resulted in a cumulative earning of approximately forty four million dollars ($44,894,106.53), for 278 
vendors.

The total volume of goods sold for the period was 206,376 units, which resulted in total revenue of approximately 
one hundred and ifteen million dollars ($115,471,750.96). Sales revenue increased by 7.76% when compared to 
the igure for last year.  Sales for goods sold in the UK were approximately 10% of the total revenue for the year. 

The JAMBIC ofices were established to strengthen the access to MSMEs located in remote parts of Jamaica. The 
ofices are equipped to manage a range of services including technical, business, marketing and inancial advice. 
For the period, JBDC operated seven (7) business information centres located in seven (7) parishes.

JAMAICA BUSINESS INFORMATION CENTRES (JAMBICS)

Jambic Outputs 2012-2013
Location  Male          Female New Clients    Returning Clients Total Clients

Montego Bay 190          271     259   202        461

Hanover  192          130                  136   186        322

Negril  148          160     146   162          308

Mandeville  274           227      294    207        501

Ocho Rios  157           100      132    125        257

Port Antonio*   50            50       43     57        100

UWI    73            67      106     34        140

Total  1084           1005     1116     973        2089

* L o c a t i o n  w as  c l o s ed  i n  M ar c h  2 0 1 3  d u e t o  b u d g et a r y  c o n s t r a i n t s .  Ho w ev er,  m o n t h l y  v i s i t s  w er e m ad e t o  t h e p ar i s h  t o  p r o v i d e as s i s t an c e t o  o ur 

ex i s t i n g  an d  p r o s p ec t i v e  c l i en t s .
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The Furniture Jamaica Project

Significant Achievements

The Furniture Jamaica Project is an initiative 

developed to increase the competitiveness of the 

furniture industry and improve the contribution to 

Jamaica’s industrial and economic development. 

The initial targeted beneiciaries were furniture 
manufacturers and producers experiencing raw 
material shortages or unavailability, those utilizing 

archaic production processes and those affected 

by the inadequate use of design and technology, 

among other related issues across Jamaica. 

The JBDC technical team, including production 

engineers and designers made technical 

presentations and provided training to Furniture 

Manufacturers in Clarendon, Trelawny, St. James, St. 

Ann, St. Mary and Portland.  Participants engaged 

in sessions such as trends in furniture design, 

SPECIAL PROJECTS AND COMMUNITY RELATED 
INITIATIVES

• Furniture Jamaica Resource Portal developed and launched in April 2012 (visit www.Furniture
 Jamaica.com)

• GIS Internet Based Web Map developed with over 400 entities
• The Jamaican Furniture and Wooden Products Industry  Proile booklet developed and distributed   
 to key stakeholders

• Eight (8) Technical Service Providers (TSPs) were trained to use TurboCAD Pro to design 
 furniture.

• Five (5) prototype products were designed by JBDC, for which manufacturing was done by 
 project beneiciaries.
• Business Clinics and sensitization sessions were conducted for manufacturers from the follow  
 ing parishes: Trelawny, St. James, Hanover, Clarendon, Manchester, in which over   300 industry   
 practitioners were reached.

• Factory visits and preliminary audits conducted for 30 furniture companies in the parishes of   
 Clarendon, St. James, Hanover, Trelawny, St. Ann, St. Mary and Portland

• Business Development and Technical workshops were conducted in the following areas: Shop Floor   
 Improvement Techniques and Financial Planning and Management. One hundred and thirty-eight   

 (138) manufacturers participated.
• Assessment and in-plant Technical Support rendered to one manufacturer- Leodor 
 Company Ltd.

• Participation in two (2) local trade shows ( JAPEX 2011 & JMA Expo Jamaica 2013)
• Development of collateral materials for three manufacturers

operations management, 5-S method of organization, 
industrial safety and maintenance. A few participants also 

received support in the design of collateral and advertising 

materials. Technical audits were also conducted in several 

facilities. Recommendations were given to the operators of 

the facilities audited. 

Total number of persons pariĐipaiŶg iŶ
teĐhŶiĐal ǁorkshops

138

Total number of audits ĐoŶduĐted 30
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JBDC & Development Bank of Jamaica MSME Support Programme

Craft Biz Project 

Signiicant Achievements

Signiicant Achievements

The JBDC implemented projects under Memorandum of Understanding (MOU) agreements with the 

Development Bank of Jamaica (DBJ) and Ministry of the Labour and Social Security (MLSS). The JBDC/DBJ 

MOU supported the implementation of three (3) MSME development sub-projects namely: Craft Biz, Energy 
Management and Small Business Linkages. JBDC also continued collaborations with MLSS in implementing 

the Steps to Work Programme.

The main objective of this programme was to strengthen business and technical competencies of craft 

entities, through business support and training as well as the provision of technical services including product 

development and market access support. The Craft Biz development project sought to assist 30 beneiciaries 
in making their products market ready. The project was implemented jointly by the Business Advisory Services 

and Things Jamaican departments.

This project is part of JBDC’s thrust to promote energy conservation management as a means of strengthening 

the growth and development of MSMEs. The objectives included promoting eficient energy management, 
identifying and promoting renewable energy solutions for MSME businesses.  The project targeted MSMEs in 

the craft, agro-processing, furniture & wooden products and fashion industries to beneit from the workshop 
and audit activities. 

1. From the programme, 30 beneiciaries gained from product development and enhancement   
 training, packaging solutions, business formalization, preparation of business plans, facility    

 improvement studies, support in receiving raw materials and much needed tools as well as    

 promotional activities carried out and linkages made with larger companies.

2. The types of products developed under this project included footwear, apparel, jewellery, lamps,   

 baskets, other leather products, as well as soft furnishings and paper models. 

• Sensitization of over twenty (20) manufacturers and small hotel owners of the need for 

 engaging in good energy management practices.

• Training of eleven (11) small manufacturers on Basic Energy Management Techniques

• Conducted energy audits and presented comprehensive audit reports to seven    

 manufacturers and small hotel owners.

•  Development of an energy tip booklet.

• Development of an MSME Energy Management  Manual (the manual will be available 

 for sale by November 2013)
• Facilitated training and certiication of four Certiied Energy Managers to support the JBDC pool
 of experts (2 JBDC Engineers also certiied)

MSME Energy (Conservation and Eficiency) Management Project
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The objective of this programme was to graduate beneiciaries from PATH, by providing them with business 
development training and employment skills to become economically self-suficient. JBDC implemented 
business development training for approximtely 676 individuals from all fourteen (14) parishes across the island.

The programme is an initiative by the MLSS, which provides an avenue to improve the quality of the labour 

force by providing access to lucrative employment opportunities for Jamaican youth. JBDC conducted one (1) 

workshop for twenty-ive (25) participants from the communities of Drewsland and Trench Town.

YUTE is a holistic programme designed to empower young people in troubled communities, by improving their 

employability.  JBDC provided product development training in jewellery making from recycled material for 

forty-four (44) participants during ive (5) workshops.

Recognized as the business event of the year, the 5th annual staging of the JBDC Small Business Expo was 
held in May 2012 at the Hilton Kingston Hotel.  The event which began in 2008 is keen on fulilling speciic 
objectives which will assist in the sustainable creation and development of Micro, Small and Medium-Sized 

Enterprises (MSMEs) in Jamaica. Held under the theme ‘Inside the Entrepreneurial Mind: From Ideas to Reality’, 
the annual campaign provided new information, networking prospects and business creation and development 

opportunities for aspiring entrepreneurs, micro and small business owners.
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Small Business Growth and Distribution Linkages Project

Steps to Work Programme PATH-Ministry of Labour and Social Security (MLSS)

JBDC 5th Annual Small Business Expo

Youth Upliftment through Employment (YUTE) 

Signiicant Achievements

The objective of this intervention was to strengthen the capacity of ten Micro and Small Enterprises of Spa 

and Aromatherapy products; allowing them to access inancing and introduce products to new markets.  
Participants beneited from technical support, product enhancement and packaging, labelling, marketing 
exposure and linkages opportunities through participation in major trade events such as the ‘Meet Jamaica 
Initiative’ during the London 2012 Olympics in the United Kingdom.

The project adapted a clustering concept, marketing and labelling a range of Spa and Aromatherapy products 

under the Things Jamaican own-label, Spa Jamaica brand.

• Creation and development of Spa Jamaica signature product line that meets international standards 

• Facilitation of local and international market exposure for all beneiciaries under this project. The  
 range of products developed by beneiciaries under the Spa Jamaica Brand were showcased at  
 the following events:
 • Jamaica in the Square (August 2012, Birmingham, UK) 
 • Jamaica House (August 2012, London O2 Arena, UK) 
 • Signature Sorrel (December 2012, Jamaica House, Kingston)
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In addition to recognizing the extraordinary entrepreneurial talent and contributions of local entrepreneurs, the 
Expo sought to unearth, expose and promote the skills and abilities of emerging and prospective business 
owners. One of the main highlights of the expo was an exhibition of the top three innovations by students who 
participated in Jamaica Business Lab’s, I3 High School Entrepreneurship Competition - a contest which was 
sponsored by JBDC.

JBDC also presented the Business and Design Clinics, which featured critical services for prospective 

entrepreneurs, while existing businesses were able to secure diagnostic information to make their business 
operations more eficient.

- A total of 450 participants attended the event.
- Pre-registration was irst introduced in an effort to minimize overcrowding on event day (120   
 participants were pre-registered).

- The event attracted new sponsors and exhibitors to the programme, with a total of ive 
 sponsors and 37 exhibitors conirmed.
- The programme attracted coverage from several media outlets. This resulted in nine (9) 

 interviews (radio and TV), one (1) Outside Broadcast on Nationwide 90 FM and two (2) 

 newspaper supplements respectively in the Gleaner and Jamaica Observer.

Signiicant Achievements
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It is the objective of the Human Resource Management and Development (HRMD) department to create 

a working environment that provides interesting and challenging work, supports innovations and diversity, 

enables individuals to take responsibility for their performance, promotes professional development and 

recognize and reward excellence. 

The recruitment strategy for the year 2012-2013 was to attract and retain a highly trained and motivated 
workforce to ensure that JBDC’s mandate to deliver quality business development services to the MSME 

sector was achieved.

The JBDC has a workforce of approximately 130 employees to execute the various objectives of the organization. 
In keeping with the succession plan and the development of the organization’s human capital, three employees 

were promoted, 14 new employees were hired, while 12 employees were permanently appointed in their 

positions during the reporting period. Conversely, 15 employees separated from the organization in the same 
period.

Another activity during the year was the completion of job descriptions for all of the job positions in the 

company. This activity enables the organization to provide clear and important information of the required job 

duties and expectations. The completion of job descriptions works in tandem with the recruitment strategy as 
key job requirements are identiied for use in the recruitment and selection strategy. 

In a year when there were many economic downfalls, the HRMD division realigned its strategic human resource 

objectives to relect the reality of the existing operating environment. In so doing, the department focused on 
using a blended-learning approach of coaching, in-house seminars and e-learning in order to maximize the 
reach of the restricted training dollar. From a commitment to having well trained managers and support staff, 

the JBDC through this unit, partnered with a number of corporate entities to deliver training workshops to all 

employees. 

HRMD developed and implemented a total of ifteen (15) training programmes to equip employees with the 
requisite skills to carry out the organization’s strategic objectives. Additionally, nine (9) external local programmes 
and four (4) overseas programmes were identiied and employees were strategically selected to participate 
based on their functions.

HRMD ensures that the performance management system is effectively carried out as it is critical to helping 

employees perform at their optimal level. It is important that employees understand their roles and functions 

and how they contribute to the overall effectiveness of the organization. As such, the system was effectively 

implemented and monitored during the period which held management and employees accountable for their 

performance and rewarded accordingly.

To encourage staff morale and team building endeavours, the department executed numerous staff socials 
such as sports day, carol service and other activities. The department also procured a brokerage irm to 
negotiate valuable group health, life and personal accident insurance plans on behalf of the employees.

HUMAN RESOURCE MANAGEMENT & DEVELOPMENT
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SUPPORTING THE BRAND ESSENCE

PUBLIC RELATIONS

The Corporate Communications Unit provides 

support to the organization’s overall marketing and 

public relations efforts, by collaborating on all major 

projects, which help to ensure 

the JBDC brand essence is felt 

throughout the public space, 

in a variety of ways. From 

the development of strategic 

partnerships with major private 

and public sector entities, to the 

negotiation of media support, 

the execution of major corporate 
events and sponsorships, 

the unit integrates the various 

functions of the JBDC, through 

the creation of a cohesive 

communication strategy.

The unit is also responsible 

for identifying external 
events that align with the 

mandate of the organization. 

For the reporting period, 

the Corporate Communications Department 

developed and implemented a new integrated 

marketing communications programme that saw 

the sponsorship of related business development 

projects such as the National Commercial Bank 

(NCB) Nation Builders Award,  Jamaica Business 

Lab’s, I3 High School Entrepreneurship Competition, 
US Embassy Blues on the Green, Nationwide-

Scotiabank Entrepreneurial Challenge Coaching/

Mentorship programme  and the Innovator’s TV 

Show aired on TVJ. 

The new marketing strategy, saw to the revision 

and updating of the JBDC corporate branding and 

collateral materials including the JBDC Quarterly 

Business Dialogue, JBDC Business Opportunity 

Proile Publications, JBDC and Things Jamaican 
online portals (website and social media platforms), 

banners and brochures. To reach fresh entrepreneurs 

and increase the brand’s awareness, new features 

were also developed for the Annual Small Business 

Expo and an e-marketing platform created to engage 
entrepreneurs online, virally.

For the just concluded inancial year, the unit continued 
to provide support to empowerment-driven and socially 

positive programmes within secondary and tertiary 

schools and communities. JBDC offers support to 

programmes in the area of entrepreneurship, creative 

industries, productive and manufacturing sectors, 

business development, persons with disabilities and 

the growth of the MSME sector.

 

JBDC continues to collaborate with the University of the 

West Indies, Mona, in teaching the New Venture and 

Entrepreneurship and Introduction to Entrepreneurship 

courses.  Approximately two hundred (200) students 
were enrolled in the programme during the reporting 

period. The course offers students a mix of theoretical 
and practical exposure to entrepreneurship in 
Jamaica, preparing them for business opportunities 

after university. In an arrangement with the Japanese 

International Cooperation Agency (JICA), the JBDC 
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THE WAY FORWARD

“...pledge to be 
exemplary corporate 
citizens in all aspects 
of our operations.”
The Jamaica Business Development Corporation will 

continue to chart a strategic way forward to ensure 

the sustainable development of the organization and 

its stakeholders. Among the strategies essential to 

our growth is the continued focus on improving the 

eficiencies of the core function areas: Business Advisory 
Services, Technical Services, Industrial Secretariat 

Services, Marketing Assistance and Financial Support 

Services.
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Special focus will be placed on repurposing the Industrial 

Secretariat and Financial Support Services Units, 

making the respective operations more project and 

research-focused and facilitating inancial preparedness 
for MSMEs. We will also pay special attention to ive key 
areas. These include investing in our human resource, 

fostering a culture of entrepreneurship, demystifying key 

policies and regulations that affect the MSME sector, 

providing international exposure for emerging fashion 
designers and strengthening our balance sheets. 

We recognize the importance of having the right 

people trained in the right positions, in order to help the 

organization move forward.  Therefore, we will continue 

to invest in the strategic development of our human 

resource and provide support to all our staff. Equally, 

we will continue to concentrate on delivering superior 

customer service and offer products and services of the 

highest quality.

To foster a culture of entrepreneurial development, 

focus will be placed on launching the MSME and 

Entrepreneurship Policy, tabled by the Ministry of 

Industry, Investment and Commerce, as well as 

emphasizing the beneits of operating in a logistics-
centred economy. As our mandate encourages the 

sustainable creation and development of Micro, Small 

and Medium-sized Enterprises (MSMEs) in Jamaica, 

operations will drive the demystiication of regulations 
and policies that help to strengthen their growth. 

Enhancements will be made to the fashion incubation 

programme, as developments progress for exposing 
emerging designers to international markets.

Finally, JBDC remains a strong and vibrant player in the 

business development circuits because of the support 

of a committed board of directors, management team, 

staff, partners and various stakeholders who are all 

critical to the success of the corporation. We wish to 

assure all our stakeholders that we are dedicated to 

operating to internationally recognized standards and 

pledge to be exemplary corporate citizens in all aspects 
of our operations.

Valerie Veira, J.P. 

Chief Executive Oficer

also acquired technical support with the assignment of 

a Textile Designer to the Fashion and Craft Incubators 
for a period of two (2) years. 

The designer is commissioned to provide support 

in developing textile products, while imparting new 
skills and techniques with staff and clients. The 

volunteer also assisted with the development of new 

collections for indigenous Jamaican motifs.

 

JBDC also maintained support for various charitable 

and social outreach programmes. This was particularly 

dificult amidst the decline in international and national 
funding, brought on by the harsh economic climate. 

Nonetheless, we continued to share our blessings and 

good fortune to those in need of inancial and moral 
support. Worthy of special mention is our effort to 

support Mary’s Child, a social programme under the 

Mustard Seed Communities that provides housing and 

support for teen mothers and their babies. The JBDC 

e-club hosted several social events such as birthdays 

and Christmas celebrations for the residents. 
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DIRECTORS COMPENSATION FOR PERIOD 

PosiioŶ of DireĐtor
Fees
($)

Motor VehiĐle 
Upkeep/TraǀelliŶg

or
Value of AssigŶŵeŶt 

of Motor VehiĐle
($)

HoŶoraria
($)

All Other 
CoŵpeŶsaioŶ 

iŶĐludiŶg NoŶ-Cash 
BeŶeits as appliĐaďle

($)

Total
($)

Chairman -                  -                  -               - -

Director 1 -                  -                  -               - -

Director 2 -                  -                  -               - -

Director 3 -                  -                  -               - -

Director 4 -                  -                  -               - -

Director 5 -                  -                  -               - -

Director 6 -                  -                  -               - -

Director 7 -                  -                  -               - -

Director 8 -                -                 -              - -

Director 9 -               -                -             - -

Director 10 -                  -                  -               - -

Director 11 -                  -                  -               - -

Notes

1. Wheƌe a ŶoŶ-Đash ďeŶeit is ƌeĐeiǀed ;e.g. goǀeƌŶŵeŶt housiŶgͿ, the ǀalue of that ďeŶeit shall ďe ƋuaŶiied aŶd stated iŶ the 
appƌopƌiate ĐoluŵŶ aďoǀe.
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SENIOR EXECUTIVE COMPENSATION FOR PERIOD 

PosiioŶ of SeŶioƌ 
EǆeĐuiǀe

Year
SalaƌǇ

;$Ϳ

GƌatuitǇ oƌ 
PeƌfoƌŵaŶĐe 

IŶĐeŶiǀe
;$Ϳ

TƌaǀelliŶg 
AlloǁaŶĐe

or

Value of 
AssigŶŵeŶt of 
Motoƌ VehiĐle

;$Ϳ

Pension

or

Other 

ReiƌeŵeŶt 
BeŶeits

;$Ϳ

Other 

AlloǁaŶĐes
;$Ϳ

*SeŶioƌitǇ 
AlloǁaŶĐe

Non-Cash 

BeŶeits  
;$Ϳ

Total
;$Ϳ

Chief EǆeĐuiǀe OiĐeƌ 2012-2013 7,684,313.77  487,860.00 365,497.08  39,999.96 8,577,670.81

DeputǇ Chief EǆeĐuiǀe 
Director

2012-2013 6,135,937.85  975,720.00 282,634.95   7,394,292.80

FiŶaŶĐe MaŶageƌ 2012-2013 4,727,022.95  975,720.00 200,077.71   5,902,820.66

Centre Director 2012-2013 3,382,285.00  813,100.00    4,195,385.00

TeĐhŶiĐal SeƌǀiĐes 
MaŶageƌ

2012-2013 3,397,199.87  975,720.00 162,181.05   4,535,100.92

HuŵaŶ ResouƌĐe 
MaŶageƌ 

2012-2013 2,830,007.59  975,720.00 134,719.65   3,940,447.24

MaŶageƌ-ThiŶgs 
Jamaica

2012-2013 3,287,500.03  975,720.00 154,126.44   4,417,346.47

MaŶageƌ-IŶfoƌŵaioŶ 
TeĐhŶologǇ

2012-2013 2,682,378.95  773,756.45 113,082.05   3,569,217.45

MaŶageƌ –IŶdustƌial 
Secretariat

2012-2013 3,176,435.97  975,720.00 148,940.10   4,301,096.07

MaŶageƌ –BusiŶess 
AdǀisoƌǇ SeƌǀiĐes

2012-2013 3,287,500.03  975,720.00 153,263.60   4,416,483.63

MaŶageƌ –FiŶaŶĐial 
SeƌǀiĐes UŶit

2012-2013 2,927,217.96  975,720.00    3,902,937.96

Notes

1. Wheƌe ĐoŶtƌaĐtual oďligaioŶs aŶd alloǁaŶĐes aƌe stated iŶ a foƌeigŶ ĐuƌƌeŶĐǇ, the suŵ iŶ that stated ĐuƌƌeŶĐǇ ŵust ďe ĐleaƌlǇ 
pƌoǀided aŶd Ŷot the JaŵaiĐaŶ eƋuiǀaleŶt. 

2. Otheƌ AlloǁaŶĐes ;iŶĐludiŶg lauŶdƌǇ, eŶteƌtaiŶŵeŶt, housiŶg, uilitǇ, etĐ.Ϳ  

3. Wheƌe a ŶoŶ-Đash ďeŶeit is ƌeĐeiǀed ;e.g. goǀeƌŶŵeŶt housiŶgͿ, the ǀalue of that ďeŶeit shall ďe ƋuaŶiied aŶd stated iŶ the 
appƌopƌiate ĐoluŵŶ aďoǀe.
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